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Target price: HK$0.87 

Upside: 21.1% 

 

Hayman Chiu 

hayman.chiu@cinda.com.hk 

(852) 2235 7677 

 

Trading data 

52-Week Range (HK$) 

3 Mth Avg Daily Vol (m) 

No. of Shares (m) 

Market Cap (HK$m) 

Major Shareholders (%) 

 

Auditors 

Result Due 

0.73/0.375 

0.82 

2,279.4 

1,641.6 

Wong Ting Chung & 

Family (74.58%) 

PWC 

FY24E:Jun 2024 
 
Company description 

Established in 1990 and listed in HKEx in April 

2016, Nameson is one of the leading knitwear 

manufacturers in the PRC. Nameson offers 

one-stop services including raw material 

development and procurement, product design, 

sample manufacturing, high-quality production, 

quality control and timely delivery of products to 

their clients. Nameson has been supplying 

quality knitwear products to internationally 

renowned apparel brands such as UNIQLO 

(50% of FY23 sales), Tommy Hilfiger, Under 

Armour and Lululemon  

 

Price chart  

 
* Note: 

FLASH NOTE represents short-term 
trading ideas by Cinda International 
Research which are distinguished 
from our normal coverage. The 
recommended stocks may not 
be continually followed. 

 

 

 

 

 

 

Nameson Holdings | 1982.HK 

Undemanding yield play in textiles universe 

Short Term (6 Month)    

    

    

 

 
  Expects better 2HFY24 on client’s fast order ; Net gearing ratio further 

declined  
 

◼ We have arranged an individual investor meeting with Nameson in mid-Apr 
to discuss company’s recent operation. Nameson’s sales and adjusted net 
profit (excl. HK$109mn impairment loss on Myanmar production base in 
1HFY23) was down 12%/16% Yoy to HK$2,726mn/HK$ 289mn 
respectively. Blended GM was up 1.6ppts Yoy to 18.3%, the highest since 
2HFY22, thanks to lower raw material price and improved operating 
efficiency in Vietnam plant.   

 
◼ The sales drop in 1HFY24 was mainly driven by ASP (-12.9% Yoy,in HKD 

terms) in knitwear as a result of higher sales volume of normal knitwear and 
whole garment with lower ASP, while mutually agreed price adjustment for 
whole garment products caused a drag on ASP. Nevertheless, we noticed 
that normal knitwear ASP managed to grow 10.6% HoH (based on our 
calculation) in 1HFY24, we believe Nameson sacrifice lower ASP orders.  
Sales volume remains resilient at ~19mn pieces (+1.7% Yoy). Management 
expects FY24E sales volume would grow at mid-single digit Yoy (vs. 
previous guidance at mid-single digit drop), the upward revision was mainly 
driven by Japanese client fast order in 2HFY24. 
 

◼ Nameson’s financial condition further improved, with net gearing ratio 
further declined to ~3.0% in 1HFY24 (vs. 13.0% in FY23). Therefore, the 
company raised its payout ratio to 75% in 1HFY24 and we expect FY24E 
payout ratio would be well-above management guidance at >35%. 
 

  Restocking demand and new client’s order ramp up to drive 2HFY24 
revenue 
 

◼ Nameson’s largest customer (Uniqlo) took up ~48% of 1HFY24 revenue. 
As apparel retailers began to re-stock, together with newly added 
international sportswear client’s order gradually ramp up, we expect sales 
in all regions would pick up in 2HFY24. Based on our current sales 
forecast, Nameson 2HFY24 sales growth would grow >20% Yoy. 
 

  Continue capacity expansion in Vietnam to shorten production lead 
time and fulfill clients’ demand    

 
◼ Nameson manufactured 35% of total sweaters in China in 1HFY24, while 

the remaining was manufactured in Vietnam. Nameson would further 
expanded knitwear capacity in Central Vietnam and expects would account 
for ~two-third of the company’s total knitwear capacity.  

◼ Going forward, Nameson targets to expand capacity in both fabric and 
cashmere yarn business Vietnam to enhance raw material supply chain and 
shorten production lead time of cashmere knitwear products. Nameson 
currently has 13 cashmere yarn production lines (~900tons annual 
designed capacity) in Hebei to satisfy internal use and external customers. 
Nameson produced ~450 tons in 1HFY24 (~50% utilization rate) and their 
own branded cashmere yarn – M.oro is gaining reputation with customers 
and revenue came in at HK330mn in 1HFY24 (12% of revenue).   
 
 

  FY24E results (Due in end- Jun) and management guidance 

  Further increase in investors’ awareness in textiles supply chain   

  Diversifying clientele 
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 Attractive yield play with undemanding valuation, improving industry fundamentals and market sentiment 

favours re-rating 

 
◼ Since we issued a quick update in our daily commentary on Apr 11 (Report Link), share price rose 24% (as of 

May 7 market close) and we have received interest from investors. Based on our back of envelope calculation, we 
expect Nameson’s FY24E (end-Mar 24) core net profit to arrive at HK$350mn, led by volume growth while GPM 
expansion on lower production cost. Nameson’s is trading at FY24E 4.7x PE valuation (~54% discount to HK listed 
textile peers’ FY23-FY24E average), and with >10% dividend yield (assume 50% payout in FY24E), current valuation 
looks attractive and deserve a re-rating. We arrive Nameson’s TP at HK$0.87 based on 5.7x FY24E PE (45% 
discount to peers’ FY24E-25E avg)  

 

Exhibit 1: Increasing Vietnam knitwear production volume contribution  
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Source: Company data, CIRL 

 

Exhibit 2: Nameson’s GM and net margin expected to grow gradually on the grounds of Vitenam plant ramp up 
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Source: Company data, CIRL 

 

Valuation 

https://www.cinda.com.hk/attachment/research_consultancy/pdf/1712798507KSCSh.pdf)
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Exhibit 3: Japan, Europe and China took up >60% of Nameson’s sales in 1HFY24 
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Source: Company data 

 

Exhibit 4: Nameson’s current client portfolio includes renowned fast fashion brands and sportswear brand 
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Source: Company data 
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Exhibit 5: Financial statement 

   

 

Source: Company data, CIRL 

 

Exhibit 6: Peers comparison 
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Source: Bloomberg, CIRL (Market data as of May 8 afternoon) 
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Rating Policy 

 

 Rating  Definition 

Stock Rating 
Buy Outperform HSI by 15% 

Neutral Between -15% ~ 15% of the HSI 

Sell Underperform HSI by -15% 

Sector Rating 
Accumulate Outperform HSI by 10% 

Neutral Between -10% ~ 10% of the HSI  

Reduce Underperform HSI by -10% 

 

 

Analysts List 
 

 
Hayman Chiu Research Director (852) 2235 7677 hayman.chiu@cinda.com.hk   

 Edith Li Senior Research Analyst (852)2235 7515 edith.li@cinda.com.hk  

Tracy Chan Senior Research Analyst (852)2235 7170 tracy.chan@cinda.com.hk  

Edith Li Senior Research Analyst (852)2235 7515 edith.li@cinda.com.hk  

    

    

    

 
 

Analyst Certification 

I, Hayman Chiu, hereby certify that all of the views expressed in this report accurately reflect my personal views about 

the subject company or companies and its or their securities. I also certify that no part of my compensation was / were, 

is / are or will be directly or indirectly, related to the specific recommendations or views expressed in this report / note. 

 

Disclaimer 

This report has been prepared by the Cinda International Research Limited. Although the information and opinions 

contained in this report have been compiled or arrived at from sources believed to be reliable, Cinda International 

cannot and does not warrant the accuracy or completeness of any such information and analysis. The report should not 

be regarded by recipients as a substitute for the exercise of their own judgment. Recipients should understand and 

comprehend the investment objectives and its related risks, and where necessary consult their own financial advisers 

prior to any investment decision. The report may contain some forward-looking estimates and forecasts derived from 

the assumptions of the future political and economic conditions with inherently unpredictable and mutable situation, so 

uncertainty may contain. Any opinions expressed in this report are subject to change without notice. The report is 

published solely for information purposes, it does not constitute any advertisement and should not be construed as an 

offer to buy or sell securities. Cinda International will not accept any liability whatsoever for any direct or consequential 

loss arising from any use of the materials contained in this report. This document is for the use of intended recipients 

only, the whole or a part of this report should not be reproduced to others. 
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