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Pinterest Announces First Quarter 2024 Results, Reports 23% Revenue Growth and More
Than Half A Billion Monthly Active Users

Q1 Revenue of 3740 million, an increase of 23%, nearly doubling growth rate from prior quarter
Record 518 million global monthly active users, an increase of 12%

SAN FRANCISCO, Calif. - April 30, 2024 - Pinterest, Inc. (NY3E: PINS) today announced financial results for the
quarter ended March 31, 2024,

Q1 revenue grew 23% year over year to $740 million.

Global Monthly Active Users ("MALUSs") increased 12% year over year to 518 million.
GAAP net loss was $25 million for Q1. Adjusted EBITDA was $113 million for Q1.
Total costs and expenses were $794 million.

“Q1 was a milestone quarter for Pinterest as we reached new highs: surpassing half a billion monthly active users and
reporting 23% revenue growth — our fastest user and revenue growth since 2021," said Bill Ready, CEO of Pinterest.
“Thanks to our investments in Al and shoppability, we're driving even greater returns for advertisers and gaining
access to performance budgets. We're executing with tremendous clarity and focus, shipping new products and
experiences that users want, and in doing so, we're finding our best product market fit in years.”

(kiR /AF] 2024Q1 Press Release)
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(295 4%).
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Traffic Analytics: pinterest.com v 2, Exportle PDE | |7

B Jun 2027 - May 2024 v &8 United Kingdom BB Al devices v AGCUTAGY: ==—— i Company

Qverview Audience Overview Traffic Journey Top Pages Subfolders Subdomains Geo Distribution Bulk Analysis

Rool domain v

@ pinterest.com Campelitc nipetitar Campet Compet Compare Clear
Visits Uniguea Visitors Purchase Conversion Pages | Visil Avg. Visil Duration Bounce Rala
543M 191.6M < 0.01% 3.10 12:16 63.23%
T1B.46% 26, 74N YELRLE THLEZY tELAEY L1719%

£8.00% 3.91%

Trend by Device ~ Jun 2022 - May 2024 w | Monthly w | Growth ~ | &, Export

Yisits | Unigue Visitors = Purchase Conversion Pages [ Visit = Avg. Visit Duration | === £ Deviation range
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| All devices Desktap 64 Mobile
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Google recorded the highest interest in “Pinterest” over the last twelve months in the
following regions (interest value of 50 or above; retrieved in June 2024; GDP per capita in

US$ according to World Bank):

. Azerbaijan (100; $7,762)
. El Salvador (85; $5,127)
. Indonesia (75; $4,788)
. Cambodia (73; $1,760)
.Peru (73; $7,126)
. Ecuador (71; $6,391)
. Myanmar/Burma (67; $1,149)
. Guatemala (64; $5,473)
9. Argentina (63; $13,651)
10. Venezuela (60; $15,976)
11. Bolivia (58; $3,600)
12. Pakistan (58; $1,589)
13. Colombia (58; $6,624)
14. Panama (57; $17,358)
15. Mexico (56; $11,497)
16. Philippines (55; $3,499)
17. Turkiye (53; $10,675)
18. Honduras (53; $3,040)
19. Costa Rica (53; $13,365)
20. Uruguay (50; $20,795)
21. Brazil (50; $8,918)
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(ZRiE: Grizzly Research)

2, HEAYILE MAU EE48

NEROTHIRIEE, ERFPINESHERKERFEETE?

BHlmE (Organic traffic) RHAEMAFEEEIT Google XSS ZRE | ZE3R1EM
mEng, JLUWEARBZIEESNIEERIER.

B=FHEETR, AFNEVRERELIE 2020 £ 10 B, WEARET TR,
BEZE 2024 %5 B, BYRE(NHIEERERRY 30%,

5/10



SEMrush: Desktop Organic Traffic by U.S. Users to Domains

Service Domain Month of Peak Organic Traffic in Peak | Organic Traffic in May
Organic Traffic Month 2024 Compared to
Peak Month
Pinterest.com October 2020 489M
Instagram.com May 2024 671M
TikTok.com May 2024 166M
Facebook.com April 2017 795M
YouTube.com May 2018 1,612M 82.3%
Reddit.com May 2024 408M
Twitter.com August 2023 681M

(3RiE: Grizzly Research)

2T, BB AE SR B IREF R A 2MBAE THEES,
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AppMagic: Monthly Ranking of Free Apps in the U.S.

App Month of Peak Rank Peak Rank Rank in June 2024
Pinterest September 2015 12
Instagram June 2022 2
TikTok November 2022 1
Facebook November 2016 2 11(-9)
YouTube September 2021 2 15 (-13)
Reddit July 2022 19 34 (-15)
Twitter April 2022 11 23 (-12)

(3RiE: Grizzly Research)
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B2B LEAD CONVERSION RATES BY

ADVERTISER
Advertiser Lead conversion rates
Google Ads 8.2%
Microsoft Ads 7.6%
Facebook 4.7%
Instagram 31%
I Pinterest 2.9% I

Twitter 0.5%

(3RJR: Novocall)
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How much does it cost to pabin

advertise on social media?

Avg. CPC (cost per click) Avg. CPC (cost per click) Avg. CPC (cost per click)
$0.00-50.25 $0.26 - $0.50 $2.0 3.00
Avg. CPM Avg. CPM Avg. CPM
(cost per 1000 impressions) (cost per 1000 impressions) (cost per 1000 imprassions)
$0.00-%4.00 $1.01-$3.00 55.( 58.0C
Avg. CPE Avg. CPL (cost per like) Avg. CPS (cost per send for
{cost per engagement) $0.00 - $0.25 Sponsored InMail campaigns)
$0.03-~-50.08 $0.2 > (

Avg. CPA

(cost per download)

$0.00-$1.00

$4.01-$5.00
Avg. Cost per Click Avg. Cost per First Action

r S N (for promoted tweets)
L,
l_ L routune |

Avg. CPV (cost per view)

Avg. Cost per Conversion
Avg. Cost per Follow
(for promoted accounts)

Avg. CPM

{cost per 1000 impressions)

(SEIR: WebFX)
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HRKABSP{E 2150 FETTHIBRFIIEIRES.

2023 Summary compensation table

All Other
Salary Bonus Stock Awards Option Awards Compensation Total
Name and Principal Position Year' 5 15) (5= [HiE (s %)
Bill Ready 2023 516,667 = = 6,000 522,667
Chief Exatativs Qffoar 2022 203,030 = 21,532,700 100,815,383 100,622 © 122,651,735

Source: Pinterest, 2024 DEF 14A Proxy Statement, p. 44
(GEIR: AF) SEC X{4¥)

RIREG, XEIREINSERS: 4 £, DHERITIN.

LY

HEEE , ANEHIAGHITINER 19.96 55T, tHEkRiR, REIRINMERRTF 2
B)HBIARINELZ 19.96 SETRIFIRERS. LLsh, WRBKRMNET 19.96 55T, HA
RNZFANE.

Outstanding equity awards at fiscal 2023 year-end table

Option Awards Stack Awards! !
Humber of Securities
e Exercise That Have Not vested "
Share Expiration Market Valued
MName Grant Date Exercizable Unexercisable Date Number? (%)
Blll Ready /282022 @ 2,672,866 5,880,306 | 19.96 ] /20032 = =
8/31/2022 % = = = 642,524 23,798,089
Julia Brau Donnelly TM3i2023 392,829 14,550,386
Todd Morgenfeld s =L LS — sy e
Malik Ducard 111372022 = = = 34,078 1,262,175
10/13/2022 1 34,421 1,274,954
6/1/2023 9 = = — 151,114 5,597,263
Sabrina Ellis 7/13/2023 10 543,917 20,146,686
Wanji Walcott 11112023 = = = 167,827 6,220,016

Source: Pinterest, 2024 DEF 14A Proxy Statement, p. 46
(KiR: 5] SEC Xff)

2022 F 6 B, ~EEmE# CEO SH, IiiieT 19.70 35T, BANE EEF,
MEEATHRERN ST EIFS, RINMKKES.

BEMTIRERMEINEARKE, ATRMZT 40.78 35T, iImBEALBEINAIA
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