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Key debate #1: What is the trade-in scale and impact in 20257 How to position
for it?

GS view: The 2024 national appliances trade-in program has generated significant boost
to consumer appliances demand in terms of both volume growth and product mix
upgrade which has led to faster ASP growth. Into 2025, we expect further growth
acceleration of the appliances sales in our base case (8% in 25E vs 6% in 24E),
assuming Rmb100-120bn annual subsidies for appliance, c. 1.1 price demand elasticity
and 3% ASP increase. Among all categories, we expect high-penetration-potential
categories such as RVC and dishwasher to lead growth in 2025E (10%+ growth),
followed by white goods and kitchen appliances (both HSD% growth) which will continue
benefiting from the trade-in despite a higher base. We expect marginal growth recovery
of small appliances to MSD-HSD% growth into 2025 as more such categories are
included in the 2025 trade-in program.

On stock level, we continue to prefer major white goods companies led by Midea with
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limited downside as we expect them to benefit from the trade-in policy, due to their
industry leading position and strong bargaining power over both suppliers and
distributors. We also highlight Hisense and Robam whose earnings growth is more
sensitive to policy boost and valuation is lower than white goods leaders. We expect
higher upside for both stocks in case policy boost is greater than expectation and likely
higher downside vice versa.

Key debate #2: How will exports look like in 20257 How to quantify US tariff risk
and how to position for it?

GS view: Both appliances and furniture exports growth further improved in 2024E with
AC outperforming other categories primarily driven by share gain in emerging markets.
Into 2025E, we expect growth moderation lapping on a higher base with US tariff as the
key swing factor. Region wise, we continue to expect faster growth in emerging markets
considering faster demand growth and Chinese players’ higher share gain potential,
while expect weaker developed market growth with US underlying demand likely
stronger than Europe regardless tariff impacts. We continue to expect an average -18%
impact to profits (ranging from -1% to -65%) for our Consumer Durables companies that
has meaningful exposure to US, assuming an additional 20% tariff is imposed on
Chinese import with no pass through. Among sub-sectors, we expect white goods
companies to be the least impacted primarily due to their limited direct US exposure
(except for Haier), expanding overseas manufacturing capacity and relatively strong
bargaining power along global value chain. In comparison, select small
appliances/emerging consumer electronics companies could face the greatest impact as
the US accounts for a larger revenue/profits share, and most companies still source a
majority of their products from the domestic supply chain.

On stock level, we prefer companies with share gain potential in Europe/developing
countries with proactive brand/channel/production investment, and more cautious view
towards companies with significant revenue/profits exposure to the US. We highlight
Buy-rated Midea and Hisense Home Appliances on higher exposure to developing
markets and limited direct exposure to US.

Views on different sub-sectors/sector preference

White goods: Post a year of strong outperformance in 2024 (sector share price +38% vs
+15% of CSI300), white goods remain our most preferred sub-sector within China
consumer durable space, due to its direct benefit from Trade-in program, global market
presence, as well as greater capability to enhance shareholder return via dividend
payout and buybacks. Within white goods, we are most constructive towards HVAC
players (Midea, Hisense and Gree) as government has ramped up subsidy support for
ACs by allowing each consumer to apply up to 3-unit AC subsidy (vs 1 in 2024).

Maijor kitchen appliances: Despite an improving yet still soft property market, we are
turning incrementally constructive towards major kitchen appliances in 2025. Our
positive view stems from: 1) the substantial improvement in retail demand supported by
Trade-in program in 2024 and new items (e.g., dishwashers) that are included in the
Program in 2025; 2) the drag from property market may marginally ease off an already
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low base as government implements more supportive policy to stabilize property price
and ensure completion.

Traditional small appliances: We are turning marginally positive towards traditionally
small appliances after two consecutive year’ s demand decline and intensified
competition for the industry. Our relative positive view is supported by a low base and
Trade-in policy incorporating more small appliance categories (e.g., microwave ovens,
water purifiers and rice cookers). The above said, we expect less policy boost (vs white
goods and major kitchen appliances) given the whole sector is of more discretionary
nature and the subsidies consumers can get are much less (up to several hundred Rmb
due to lower ASP vs Rmb2k for white goods/kitchen appliances).

Emerging appliances: Similar to 2024, we are constructive towards robotic vacuum
cleaner (RVC) while cautious towards projectors. We expect RVC to extend the
resilience into 2025 as consumers continue to favor the products due to dynamic
upgrading and local governments provide subsidies for consumers. In comparison, we
continue to expect trade-down pressure and rising value proposition from large-screen
TV due to subsidies to weigh on projector demand.

Furniture and home products: Among different products, we expect relative resilient
demand from home products and upholstered furniture while remaining cautious on
customized furniture. The major reason underlying our diverging view is the portion of
replacement demand that could benefit from Trade-in Program. Compared to
customized furniture, home products (e.g., power strips, lighting, flush toilets) and
upholstered furniture (e.g., sofa and mattress) have higher portion of replacement and
easy to replace.

Key stock view/rating changes

We recommend 1) large-cap names with stable earnings growth and strong balance
sheet/cash flow generation to support shareholder return enhancement, and 2) SMID
names whose earnings are more sensitive to demand changes due to higher market
share gain and margin improvement potential. We highlight Midea, Hisense Home
Appliances and Robam as our top picks within consumer durable space.

Midea (000333.SZ/0300.HK, Buy)  Midea remains our top pick within major white
goods players for its leading position in domestic appliances market, share gain potential
in overseas appliances market, emerging 2B business that will support growth in the
mid-to-long term, together with strong cash flow generation to support further
shareholder return enhancement. For domestic market, we expect Midea to be one of
the major beneficiaries of AC subsidy ramp-up as the company is the leading player in
residential AC market and continues gaining share. For overseas market, Midea has a
more balanced revenue contribution between DM and EM. Regarding tariff risk,
Midea' s direct exposure to US is limited and the risk can be further mitigated by its
overseas factories in Thailand and other countries. All in all, we expect the company to
deliver 9%/13% revenue/profits growth in 2025E, together with 60%+ cash dividend
payout. The A/H share currently trades at 13.3x/12.6x 25E P/E, a still attractive level
considering the 13% profits growth and 5% dividend yield.
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Hisense Home Appliances (000921.SZ/0921.HK, Buy)  Despite a strong start in 1H24,
Hisense’ s share price underperformed white goods peers in 2H24 primarily due to
investors’ concern on its core VRF business (c. 20%/50% of its total revenue/profits in
24E) dragged by both weak property and consumption. Into 2025, we expect the VRF
business to resume growth driven by retail demand improvement supported by
ramped-up AC subsidies, commercial demand recovery as well as resilient export
growth. As for its traditional white goods business, we expect it to continue benefiting
from the trade-in program and deliver margin improvement from both product mix
improvement and easing cost base especially in 2Q24-3Q24 when margin pressure was
high. All in all, we expect the company to deliver 9%/14% revenue/profits growth in
2025E, with 50% cash dividend payout. The A/H share currently trades at 12x/9x 25E
P/E, an attractive level considering the 14% profits growth and 4% dividend yield.

Hangzhou Robam Appliances (002508.SZ, Buy) Robam’ s share price performance
was largely muted in 2024 dragged by weak revenue/profits growth. We expect its
revenue/profits to resume growth in 2025E driven by retail demand recovery supported
by trade-in program and easing pressure from developer channel off a lowered base.
Major kitchen appliances demand already rebounded sharply in Oct 2024, which we
expect to translate into Robam’ s revenue growth in 1Q25. We also expect Robam to
be the key beneficiary of consumer upgrade leveraging the government subsidy as the
company is one of the leading premium kitchen appliances brands in China. Meanwhile,
the company already experienced c. 20% revenue decline in developer channel in 2024,
and we hence expect the drag in 2025E to marginally ease off a lowered base. All in all,
we expect the company to deliver 8%/12% revenue/profits growth in 2025E, with 50%+
cash dividend payout. Its share currently trades at 10.5x 25E P/E, against 12% profits
growth and 6% dividend yield.

In accordance with our sector view and evolving company fundamentals, we are also
making the following two changes:

We downgrade XGimi (688696.SS) to Sell (from Neutral) on a mismatch between high
valuation (64x 25E P/E, highest among our coverage) and still challenged fundamentals.
We expect its share price to correct post market’ s initial optimism towards its 2B
expansion, similar to what we saw in Appotronics’ past share performance, its peer
company.

Into 2025-26E, we expect XGimi’ s core consumer projector business to marginally
recover off a low base but remain under pressure as consumer trade-down pressure
persists and large-screen TV now offers increasing value proposition due to government
subsidies. In the same time, we still see plenty of uncertainties for its 2B expansion
given it takes long time to develop and mass produce the products commissioned by EV
OEMs and don’ t expect the new business to contribute meaningfully to profits in
25-26E. We revise our 2024-26E net profits forecast by -4% - 3% by factoring in the
contribution from different business. Our 12-m target price of Rmb75 (from Rmb57) is
based on a 23X (from 17X) exit multiple applied to our 2026E EPS discounted backed to
2025E using a 9.5% cost of equity (unchanged), implying 28% downside.

We upgrade Man Wah (1999.HK) to Neutral (from Sell) due to limited downside to the
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stock and a potential boost from trade-in policy in 2025.

Since we downgraded the stock to Sell in Aug 2022, Man Wah' s share price has
significantly underperformed benchmark HSI (-25% vs -4%) primarily due to the weak
demand in domestic market. Based on its latest mid-year results, the company still faces
demand challenge in China. However, we think most of this has already been priced in
its current low valuation. Into 2025E, domestic demand may marginally improve
supported by trade-in program. Besides, the stock is currently trading at 7.0% dividend
yield, providing downside protection from a yield perspective. We revise our 2024-26E
net profits forecast by 1.1% - 1.6% to factor in the domestic improvement. Our new TP
lowers to HK$4.9 (from HK$5.3) based on an 9X (from 10X) exit multiple applied to
FY2027E EPS and discounted backed to FY2026E using a 10% cost of equity
(unchanged), implying 3% upside from the last closing share price.

Earnings revision and our estimates vs Street consensus

We revise our 2024E-26E revenue for our coverage companies by -4% - 4%, revise
OPM by -1.5ppt to 0.7ppt, which lead to -13% - 16% EPS revision, mainly factoring in: 1)
faster domestic demand growth for categories that are benefited, including white goods,
maijor kitchen appliances, select small appliances and furniture products; 2) resultant
higher domestic margins due to better demand and mix for companies benefited from
trade-in program; and 3) the latest industry data. WWe are more conservative on most of
our coverage companies presumably due to lower property forecasts, yet we are more
positive on select appliances leaders such as Midea and Robam.

Assessing potential impact from expanded trade-in program in

2025

20255 1R816H

2024 Recap: meaningful boost to demand and product mix, average white
goods shipment in 20-24E back to 2019 level

The national appliances trade-in program in 2024, announced in July and started in
mid-Aug, has generated significant boost to consumer appliances demand in terms of
both volume growth and product mix upgrade which has led to faster ASP growth.

B Per the news conference of NDRC, over 36mn consumers bought over 56mn units
appliances using the stimulus in 2024, implying ~Rmb4k+ ASP and ~Rmb45bn
stimulus being used based on our calculation. Appliances sales resumed positive
growth in Aug and further accelerated to 20%+ in Sep-Nov boosted by the trade-in
program per NBS retail data. Based on our estimates, the price demand elasticity is
about 1.3 for retail sales in 2024E (boosting sales from flattish growth in Apr-Aug to
20%+ in Sep-Nov using Rmb40bn+ stimulus) and 1.1 for ex-factory shipments
(boosting white goods shipment from -4% yoy in Apr-Aug to 13% in Sep-Nov).

® Meanwhile, we also noticed faster ASP growth driven by product mix improvements
after the stimulus, as consumers could purchase higher-end products without raising
their budget leveraging the trade-in program. Based on AVC retail data, the ASP
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growth of major white goods and kitchen appliances has improved to MSD% since
Sep vs yoy declining in Apr-Aug.

Product wise, white goods, traditional kitchen appliances and RVC exhibited the most
significant growth improvement, presumably due to higher replacement/penetration
increase potential in our view. Company wise, leading companies gained shares as their
distributors generally have greater financial strength (i.e., higher annual tax payment)
that are easier to meet the trade-in program eligibility criteria than smaller players.

While some investors are worried that the policy may have front-loaded a significant
portion of future demand, we’ re less concerned as the average annual shipments of
major white goods categories in 2020-24E are largely in-line or even still below 2019
levels after recovery in 2023-24E. In our view, this means that part of the growth in 2024
was driven by delayed demand during COVID period which has been unleashed by the
trade-in program.

B3k 1: Over 36mn customers bought over 56mn units
appliances using the stimulus in 2024, implying ~Rmb45bn
stimulus used based on our calculation

Trade-in stimulus tracking in 2024

oMum of customers used stimulus (mn, LHS)
Salesvolume with the stimulus (mn units, LHS)
Stimulus used (Rmb mn, RHS)
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BEERIR: Ministry of Commerce, Data compiled by Goldman Sachs Global
Investment Research
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B3k 2: National appliances trade-in program started in mid-Aug 2024, has brought meaningful
boost to both volume ...
Growth, yoy (%, LHS); Estimated price demand elasticity of the trade-in program (RHS)

mApr-Aug Sep-Mov  AEst. price demand elasticity (RHS)

30% 1.35
25%

1.3
20%

1.25
15%
10% 1.2

5%

A . 1.15
0% | -
I 0 c 1
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-10% 1.05
AC shipments Refrigerator Washing  White goods Range hood Gas hob Dishwasher NBS
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shipments retail
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B3 3: ... and ASP growth in both offline and online channels
ASP growth, yoy %

Offline ASP, yoy % Online ASP, yoy %
25% 25%
mApr-Aug = SepDec mApr-Aug = SepDec
20% 20%
15% 16%
10% 10%
5% I 5%
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AC Refrigerator  Washing Range hood Gashob avg AC Refrigerator  Washing Range hood Gashob avg
machine machine

BWRISKIR: AVC

B3k 4: After the demand boost in 2024E, the average annual shipments of AC/washing machine and refrigerator in 2020-24E
were in-line/below 2019 levels.
Ex-factory shipments (mn units, LHS); Growth, yoy (%, RHS)
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2025 Outlook: scale and scope expansion to drive growth acceleration

Into 2025, as the government has mentioned to expand both the scale and scope of the
trade-in program per the latest government announcement, we expect further growth
acceleration of the appliances market in our base case (8% in 25E vs 6% in 24E). The
key assumptions include the scale of the stimulus in 2025, the price demand elasticity of
consumers and ASP/product mix changes.

®m In the base case, we expect 8% appliances growth in 25E, assuming similar average
stimulus per month to 2024 (Rmb100-120bn for the whole year of 2025 vs
~Rmb45bn in Aug-Dec 2024), similar shipment demand price elasticity to 2024,
similar ASP growth in Jan-Aug 2025 to Sep-Dec 2024 and a milder ASP increase in
Sep-Dec 2025 lapping a higher base.

®m Inthe bear case, we expect 3% appliances growth in 25E, assuming ~Rmb70bn
stimulus (average stimulus spent per month at the lower bound of 2024), demand
price elasticity slightly above 1, and milder ASP growth (similar to CPI).

®m In the bull case, we expect 13% appliances growth in 25E, assuming ~Rmb150bn
stimulus (average stimulus spent per month at the higher bound of 2024), similar
shipment demand price elasticity to 2024, and similar annual ASP growth in 2025 to
Sep-Nov in 2024.

The scope expansion for appliances trade-in program in 2025 is mainly reflected in two
areas: 1) categories included in the national subsidy list have been expanded from 8 to
12, with microwave ovens, water purifiers, dishwashers and rice cookers newly added to
the list (in addition to refrigerators, washing machines, televisions, air conditioners,
computers, water heaters, stoves, and range hoods in 2024); 2) For AC, per the
announcement, customers can obtain subsidies for up to 3 units (vs only 1 unit last
year).

Incrementally, we see the trade-in program in 2025 could mostly boost demand in the
newly added 4 categories and AC (especially residential central AC such as Variable
Refrigerant Flow (VRF)). In absolute yoy growth, we expect structurally growing
categories particularly RVC and dishwasher to lead growth in 2025E (10%+ growth),
followed by white goods and kitchen appliances (HSD% growth) which will still benefit
from the trade-in despite a higher base. We expect growth recovery of small appliances
to MSD-HSD% growth into 2025 as more categories included in the trade-in program,
and expect traditional kitchen appliances (esp. rice cookers that are newly added to the
national list) with higher user base to outperform more discretionary long-tail products.
We also expect the trade-in subsidy for furnishing to contribute positively to home
products and furniture demand in 2025. Comparatively, we expect faster growth of home
products and upholstered furniture vs customized furniture given the former has more
replacement demand and is easier to replace. With the above said, we still expect
slower growth in home products and furniture than appliances categories given their
relatively higher exposure to property market.
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B3 5: Into 2025, as the government has mentioned to expand the scale of the trade-in program, we expect growth
acceleration of the appliances market in our base case (8% in 25E vs 6% in 24E)

2024E 2025E 2025E 2025E 2025E

Appliances market growth, %

Value growth 6% 8% -6% O 13% 3%

Volume growth 1% 5% -5% 7% 2%

ASP growth 5% 3% -2% 6% 1%
Implied policy stimulus used, RMB

Annual stimulus ~45bn 100-120bn 0 ~150bn ~70bn

Monthly run-rate 6-15bn 8-10bn 0 ~12.5bn ~6bn

By product sales growth, %

White goods 8% 9% 9% 16% 3%
Kitchen appliances 2% 7% -5% 10% 3%
Small appliances 1% 6% 0% 9% 2%

REFR: BREMBEMRD

B3k 6: Sensitive of appliances growth in 2025E on stimulus scale and price demand elasticity

Growth after Stimulus in 2025E (Rmb bn
stimulus in 2025E a0 100 120 140
2% 4% 6% 8% 11%

Price

3% 5% 8% 10% 12%
;;{“t?;d 4% 6% 9% 1% 14%
ty 5% 7% 10% 13%

* Assuming similar ASP in different scenarios

BERE: SBRERRAMRD

B3 7: We expect structurally growing categories such as RVC and dishwashers to lead growth in 2025E, followed by white
goods and major kitchen appliances. We expect small appliances and furniture growth to recover in 2025E, yet slower than
major appliances.
Industry sales growth, yoy %
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Consumer appliances  White goods Kitchen appliances Small appliances Furniture

FRFKIR: AVC, FliE%, REEE, SREHIRAFRD

Takeaways from China 2009-11 and US 2020-21 stimulus

To assess the stimulus impacts on demand, we look into 1) the last round of national
trade-in program back in 2009-11 in China and 2) stimulus in US in 2020-21 via
measures such as directly distributing cash to consumers.

Compared to the above two historical stimulus rounds, we expect the demand boost in

2025%F1H16H 1
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24E-25E vs before-stimulus would be smaller (25E white goods shipment 11% higher
than 2023), mainly due to 1) narrower policy scope only aiming at replacement lapping a
higher penetration: The demand boost in 2009-11 was amplified by a combination of
policies (e.g. Go Rural and Energy Efficiency policy together with Trade-in) at the same
time. These measures have collectively accelerated appliances penetration esp. in rural
area, yet the penetration increase potential is much smaller now with the possession of
washing machines and refrigerators/AC reaching ~100%/~150%; 2) a higher base due
to re-opening boost in 2023: The white goods shipment rebounded by 9% yoy in 2023
after China lifted the stringent COVID restriction policy, partly unlocked the pent-up
demand during COVID in our view. We expect white goods shipments in 25E to be
21%/14% higher than 2022/19 level, more similar to the US case where stimulus lifted
demand by 17%.

Regarding concerns on post-stimulus demand decline, looking at the two historical
stimulus the demand level generally pulled back in the first year without stimulus, but the
absolute level was still higher than the before-stimulus period. We think this is likely
because the stimulus has enhanced customer awareness of product improvements and
raised installation base. We expect 6% white goods shipment decline in 2026E if there
were no policy extension, similar to the pull back in the two historical stimulus. That said,
the white goods shipment would still stay at 7% above 2019 levels in 26E based on our
estimates.

B3 8:In 2009-11, in addition to trade-in stimulus, there were other supportive policies such as
Go Rural Policy at the same time...

2009 2010 2011

Go Rural Policy

Total sales volume (million units) T 763 971
Total sales amount (Rmb billion} 69.3 1725 2641
Total subsidy (Rmb billion) 9.0 211 30.0
Subsidy/sales amount 13.0% 12.2% 11.4%
Old for New Policy

Total sales volume (million units) 4.0 292 593
Total sales amount (Rmb billion}) 14.0 107 1 2209
Total subsidy (Rmb billion) 14 99 18.8
Subsidy/sales amount 10.0% 9.2% 8.5%
Total subsidy (Rmb billion) 10.4 o 48.8
Government spending (Rmb billion) 7.630.0 8,987.0 10,925.0
SubsidywGovernment spending 0.1% 0.3% 0.4%
Shipment for major home appliances (million units) 2656 3376 368.3
Total sales volume of stimulus/Shipment 15.7% 31.3% 42.4%

BHRIRIR: Ministry of Commerce, 18
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B3k 9: ... that have collectively accelerated appliances penetration esp. in rural area

Refrigerator

Avg. annual urban Shipment Avg. annual urban Shipment Avg. annual urban Shipment
penetration increase growth penetration increase growth penetration increase growth
Urban Rural CAGR Urban Rural CAGR Urban Rural CAGR
2006-08 4.9% 1.3% 3% -1.1% 31% 22% 0.9% 3.9% 17%
2008-11 7% 4.3% 27% 0.8% 4.5% 16% 12% 10.5% 31%
2012 3.8% 2.8% 5% 1.0% 4.7% -4% 1.3% 5.8% -6%
2008-12 5.2% 3.9% 18% 0.8% 4.5% 10% 12% 9.3% 21%

BRRR: BRGIR, FiliEL

B3k 10: Compared to the above two historical stimulus period, we expect the demand boost in 24E-25E vs before-stimulus
would be smaller, mainly due to 1) narrower policy scale lapping a higher penetration and 2) a higher base due to re-opening
boost in 2023. We expect the demand level would pull back in the first year without stimulus, but the absolute level is still higher
than that in before-stimulus period.

Shipment index (T+1 = first year of stimulus) Shipment growth, yoy % (T+1 = first year without stimulus)
—o—US - 2020-21 Covid surge China - 2009-11 stimulus —pJS - 2020-21 Covid surge China - 2009-11 stimulus
o == China - this round from 2024 === China - this round from 2024
200.0 - 4086
35%
170.0 o 0% o -
25%
140.0 20%
o o
15% o

110.0 ’s/‘g\.——a 10%

80.0 0% o
505

50.0 -10%
T3 T2 T4 T T+l Te2  Te3 T4 T45 T3 T2 T4 T Tel  T+2  Te3 Ted T45

BRRIR: AHAM, b4, SRS IRIRAN R

Stock implications

We continue to favor leading white goods and kitchen appliances companies (Buy-rated
Midea, Haier, Gree and Robam). With the scope expansion of trade-in program in 2025,
we are incrementally more positive on Hisense Home Appliances (Buy) for its highest
VREF profits exposure (c. 50% in 2024) within our coverage peers, and Supor (Buy)
which is one of leaders in rice cookers segment along with Midea.

Overseas demand analysis

2024 Recap: strong recovery primarily driven by EM share gain

Both appliances and furniture exports growth further improved in 2024E since recovery
in mid 2023 (+14%/+6% in 2024 vs +4%/-5% in 2023), which supported the earnings
resilience/outperformance of companies with more exports exposure against domestic
weakness in 1H24.

m By product, AC exports outperformed other white goods in 2024E (exports shipment
+37% yoy in 24E) as it recovered later than washing machine/refrigerator
(+15%/+19% yoy in 24E) while also boosted by weather tailwinds in regions such as
LATAM and ASEAN. AC export shipments resumed double-digit growth starting
3Q23 (vs 1Q23/2Q23 of washing machine/refrigerator) while overall achieved a

20255 1R816H 13
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milder pace in 2023 (+8% vs +37%/+27% in ‘23). Small appliances also showed
strong growth as leading companies (i.e. Xinbao and Supor) reported 20%+
overseas growth in OM24.

m By region, developing countries contributed faster growth vs developed countries.
Particularly, white goods exports to Latin America, South East Asia and Middle East
showed significantly faster growth than other regions.

B 1% 11: Appliances exports growth accelerated in 2024 (+14% in 2024 vs +4% in 2023) since recovery in mid 2023
Appliances exports growth (in units/USD)

e Appliances exports ASP, yoy % = Appliances exports value, yoy % e Appliances exports 12mma ASP growth
50 Appliances exports vol yoy % 70 — A npliances exports 12mma val growth
‘ Appliances exports 12mmavol growth
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B 12: AC exports outperformed in 2024E that recovered later than refrigerator and washing machine.
White goods exports annual and quarterly shipments (mn units, LHS); Growth, yoy (%, RHS)
e AC exports (mn units, LHS) 0=YOY Growth (%, RHS) e Refrigerator exports (mn units, LHS) ©o=YOY Growth (%, RHS) e \Washing machine exports (mn units, LHS) 0=YOY Growth (%, RHS)
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B3k 13: Developing countries contributed faster growth vs
developed countries. Particularly, white goods exports to Latin
America, South East Asia and Middle East showed robust
growth

White goods exports growth in Jan-Nov 2024, yoy %
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0% 20
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BEERIR: Yicai

2025 Outlook: Likely growth moderation, US tariff the key swing factor

Looking into 2025E, we expect growth moderation lapping off of a high base with US
tariff as the key focus. Region wise, we continue to expect faster growth in developing
markets considering faster demand growth and Chinese players’ higher share gain
potential, while expecting weaker developed market growth with US underlying demand
likely stronger than Europe regardless of potential tariff impacts.

m  Developing markets continue to drive growth: We remain constructive on exports to
developing markets on their higher penetration increase potential, lower entry barrier
and geopolitical risks, as well as higher market share gain potential, especially in
areas like Latin America, South East Asia and Middle East where Chinese
companies are proactively investing in channel/branding/production capacity.
Compared to established local players and higher entry barrier of channels in
developed markets, we noticed Chinese brands have already taken leading
positions in some developing markets, and further share gain potential remains
given a less consolidated market.

® Demand improvement in DM though tariff a key swing factor: In developed countries,
we expect rate cuts to drive sequential demand improvements as historical data
suggests that appliances demand has been positively correlated with rate cuts and
subsequent housing market recovery. Comparatively, we are more positive on US
demand vs Europe if no tariff disruption, due to stronger economic and consumer
health together with lower inventory levels. Our US economists forecast
above-industry US GDP growth and expect further consecutive rate cuts for now,
followed by a slower pace toward the end of the cutting cycle. In this regard, our US_
team expect sequential improvements of existing home sales (mostly in 2H25), and
expect gradual yet tepid recovery for R&R (repair and remodel). Our Europe team
forecasts European consumer under pressure in 2025 and we note that the
inventory level of electrical equipment is also at relatively high levels.
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B3 14: We continue to see faster growth in emerging markets considering faster market growth on a lower penetration level,
lower geopolitical risks, higher consolidation potential and Chinese companies’ proactive investment on
channel/branding/production capacity, especially in areas like Latin America, South East Asia and Middle East

_ North America Europe Africa and Middle East Latin America Total overseas

Market size & growth: larger TAM in DM, but faster growth in emerging markets

Market size of cons umer

appliances (USD mn, 2023) 120,842 86,222 115,378 25870 39,345 395595

Growth CAGR (23-26E) 4% 6% 4% 8% 7% 5%

Competitive lands cape: Latin America, Africa and Middle East, and APAC present better opportunities for Midea to gain share given lower consolidation level and lack of established local players
Market
consolidation of CR3 35~TT% 50~60% 40~50% 40~53% 30~40%
major white goods

Local player Whirlpool followed Japan and Korean brands take Local players (e.g. BSH. Korean brand (LG, Samsung) Whirlpool and Electroluxin top

T;':g: by Korean/European brands  lead; some markets have local  Electrolux, Arcelik) take lead and European brand (e.g. lists
Competitive (e g LG, Samsung, Electrolux} leaders (e g Voltas in India) with some niche players Beko, Electrolux) in top 10
landscape of major Videa the biah
white goods Chinese GEA (aned_b}-l Haier) also Chinese brands already Mostly SD% marke_l share with Leadership in AC, also in top Chlrlei“z lbr?amljgs: g:eaeﬁnfil;ir,
players takes leadership; generally low eqabhshed SOme presence higher presence in Eastern lists for other white goods  Hisense also have presence in
presence of Chinese brands  with SD-DD% market share Europe (vs Westem)

top10

BRRR: REER, SRSRRATRR

B3 15: We expect rate cuts and improving housing sales to drive appliances demand recovery in 2025

Europe us
[ umier of housing transactions yoy Appliance shipments vol. yoy = Existing Home Sales  ++=++- AHAM B
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BRISRIR: A B#IE, Bureau of Economic Analysis, #18, 58 £ IRIREHFRER

B 1k 16: If no tariff disruption, we are more positive on US demand vs Europe due to stronger economic and consumer balance
sheet set-up...

Europe us
0% =C==F|] HAC growth Appliance shipmentsval yoy 25% =Ce=|]35 DP| growth Appliance shipmentsvol. yoy
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B3 17: ... and lower inventory levels

Europe us
———EU Electrical Equipment Inventory (12m rolling) (x) Inv-to-sales-ratio
EU Electrical Equipment Inventory (3m roling) = U5 Manufacturing, Wholesale, & Retail (SA)

181 - == Avg US Manufacturing, Wholesale, & Retail 2011-2019
80 1 — US Retail (SA)

= = Avg US retail 2011-2019
=S Wholesalers (SA)

— = Avg US Wholesalers 2011-2019

== o= o= = 2 o= o= o= o= =

BHIRIR: Directorate General for Economic and Financial Affairs, CEIC, &8 £ RIZAMHRER

20255 1R816H

The above said, US tariff risk emerges as potentially a key swing factor for consumer
durables for 2025. President-elect Donald Trump has previously commented that his
administration will aim to levy a 25% tariff on all imports from Mexico and Canada and
an additional 10% tariff on imports from China. Our economists expect the second
Trump administration to increase tariff rates on imports from China by around 20pp on
average, with larger increases on non-consumer goods than on consumer goods.

Based on our analysis (Contextualizing potential tariff risks), we expect an average -18%
impact to profits (ranging from -1% to -65%) for our Consumer Durables companies that
have meaningful exposure to US, assuming an additional 20% tariff is imposed with no
pass through.

®  White goods companies to be the least impacted primarily due to their limited direct
US exposure (except for Haier), expanding overseas manufacturing capacity and
relatively strong bargaining power along global value chain, given they collectively
account for a majority of global white goods capacity. Regarding Haier’ s 30%
revenue exposure to US, the company could mitigate tariff impacts by leveraging
~60% local production of its US sales, yet the impact would be larger if additional
tariff is imposed on Mexico where supplied ~20% of its US sales (Corp day
takeaways).

m Select small appliances/emerging consumer electronics companies could face the
greatest impact as the US accounts for a larger revenue/profits share, and most
companies still source a majority of their products from the domestic supply chain.
Leading companies including Roborock, Ecovacs and Xinbao are expanding their
production in South East Asia, yet the contribution in the near-term is still limited with
lower production efficiency/margins vs previously manufactured in China.

®  The profit impact to our covered upholstered furniture companies to be relatively
smaller (vs. 20%+ revenue exposure to the US), as most companies have already
shifted a majority of production of US exports to overseas facilities.

Compared to 2018-19, the key difference is that Chinese manufacturers (esp.
upholstered furniture and white goods) have more overseas manufacturing capacities
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which could help better mitigate tariff risks. That said, potential tariff on Mexico exports
may bring incremental margin pressure for select white goods and upholstered furniture
companies that currently have production capacity in Mexico.

B3 18: Select small appliances, white goods and upholstered furniture companies have higher exposure to overseas markets
within our China Consumer Durables coverage
Overseas revenue contribution (%, 2024E)

White goods Kitchen appliances = Small appliances = Furniture and home products
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B 1% 19: Anker, Haier, Xinbao and RVC companies (Ecovacs and Roborock) have higher revenue and profit exposure to the US
market within our coverage. Upholstered furniture companies have a relatively high revenue exposure to the US but profit
exposure is lower

Revenue/profits exposure to US (%, 2024E)

US sales exposure US sales made in China S sales made in Mexico US profits exposure
60%
50%
40%
30%
20%
10%

- B - - .

Anker Haier Xinbao Man Wah Roborock Jason Ecovacs  Joyoung Midea XGimi Hizsense Supor Gree

Furniture

BRRR: QRHE SRLRRATMER

B3 20: Our economists expect the second Trump administration to increase tariff rates on imports from China by around 20pp
on average, with larger increases on non-consumer goods than on consumer goods.

- Import Value 2024 Current Incremental Possible -
GS Odd Count C Legal Auth
* o oveee ($bn, annualized) Tariff Tariff Final Tariff egal Authority
Lists 1-2 (no consumer goods) 36 25% 60% 85%
List 3 (20% consumer) 104 25% 35% 60%
90% China Sec. 301

List 4a (mostly consumer) 84 7.5% o 10% 17.5%

List 4b (mostly consumer) 116 0% 5% 5%

BRRR: SEREMRAHRE
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B3k 21: Our sensitivity analysis suggests that white goods on average would be least impacted due to limited US exposure and
overseas capacity, while select small appliances/consumer electronics companies would be most impacted

US sales
made from

If 20% additional tarff on China exports and If 40% additional tariff on China exports and
25% taniff on Mexico exports, impacts on 10% tanff on non-China exports to US,
total company profits impacts on total company profits

IT 20% additional tariff on China exports,

US sales US sales impacts on total company profits

US sales non-China/l US profits

exposure =Ie0 o MexicolUS  exposure
P i China Mexico . = Ey i
overseas

countries

if no pass if 30% pass if 50% pass ifno pass if 30% pass if 50% pass if no pass if 30% pass if 50% pass
through through through through through through through through through

White goods

Haier 20% % 6% 3% 29% -6% 4% -3% -22% -15% -11% -15% 1% -8%
Midea 8% 5% 0% 3% 6% -7% (-6%) -5% -4% -T% (-6%) -5% 4% -17% (-6%) -12% (-6%) 9% (-6%)
Hisense 3% 2% 1% 1% 2% -10% (-2%) 7% (-2%) -5% (-2%) -10% (-2%) 7% (-2%) -5% (-2%) -24% (-2%) -17% (-2%) -12% (-2%)
Gree 2% 1% 0% 0% 1% -1% (-1%) -1% (-1%) 1% -1% (-1%) -1% (-1%) -1% -3% (-1%) -2% (-1%) -2% (-1%)
Traditional small appliances

Xinbao 26% 22% 0% 4% 26% -60% (-26%)  -42% (-26%)  -30% (-26%) -60% (-26%)  -42% (-26%)  -30% (-26%) -124% (-26%)  -87% (-26%)  -62% (-26%)
Supor 3% 3% 0% 0% 3 -4% (-3%) -3% (-3%) -2% -4% (-3%) -3% (-3%) -2% -8% (-3%) -6% (-3%) -4% (-3%)
Consumer electronics

Anker 48% 48% 0% 0% 48% -65% (-48%) -45% -32% -65% (-48%) -45% -32% -130% (-48%)  -91% (-48%)  -63% (-48%)
Roborock 2% 20% 0% 2% 1% -8% -6% -4% -8% -6% -4% -17% -12% -8%
Ecovacs 18% 16% 0% 2% 24% -20% -14% -10% -20% -14% -10% -42% (-24%)  -29% (-24%) -21%
Upholstered furniture

Wan Wah 2% 2% 2% 18% % -3% -2% -1% -6% -4% -3% -19% (-7%) -13% (-7%) -9% (-7%)
Jason Furniture 21% 10% 2% % 5% -13% (-5%) -9% (-5%) -7% (-5%) -17% (-5%) -12% (-5%) -8% (-5%) -31% (-5%) -22% (-5%) -16% (-5%)

* (numbers in bracket) refer to impacts to total profits confined to US profits exposure
*VWe assume no operation changes in the above sensitivity calculation, while companies could re-allocate production, raise prices, etc. to mitigate the impacts

BERER: DRHE SREHRARRY

Stock implications

We remain constructive on white goods companies’ overseas expansion potential,
especially share gain potential in developing countries with proactive
brand/channel/production investment, particularly our Buy-rated Midea and Hisense
Home Appliances on higher exposure to developing markets and limited direct exposure
to US.

We generally have a more cautious view towards companies with significant
revenue/profits exposure to US. Among our coverage, Anker and Xinbao (both Neutral
rated) would face the greatest impact due to their heavy reliance on the US market and
China supply chain. Comparatively, Roborock (Neutral) derives a less but fast growing
portion of revenue from US, and is actively ramping up its Vietnam production in
preparation for potential higher tariff. Haier (Buy) could mitigate the potential tariff risk
leveraging its local US production, yet potential tariff from Mexico may still bring
additional margin pressure in the short term.

Margin analysis

We expect GPM/OPM expansion for our coverage companies in 2025E by 0.3ppt/0.3ppt
yoy (vs. 0.1ppt/0.2ppt in 2024E), driven by product mix improvements and more
favorable competition towards leaders due to the trade-in program, more than offsetting
modest increase in raw materials costs.

® ASP increase driven by product mix improvements: As mentioned in our trade-in
analysis, ASP growth notably improved since the launch of the trade-in program in
2024 driven by product mix improvements (MSD% ASP growth on average for major
appliances vs. yoy decline in previous months). Haier also commented its high-end
brand has been outperforming since the trade-in program, and the company expects
its high-end brand to further lead to growth into 2025. We expect appliances ASP to
increase by 4% in 2025E in our base case.

m  Competition more favorable towards leading companies: The government has set up

20255 1R816H 19
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several criteria (e.g. capital minimum requirements) for companies qualified for the
trade-in program, and leading companies have relative advantages. Benefiting from
a larger scale particularly a higher market share, we expect operating leverage to
help expand margins. Besides, the trade-in program helps attract customer traffic
which also lowers companies’ customer acquisition cost and improve selling
expense ROI.

B Modest increase in raw materials costs: Our commodity team expects the prices for
steel CRC/aluminum/copper to increase by +2%/-4%/+11% yoy in 2025E (vs.
-10%/+5%/+8% yoy in 2024E), resulting in a more modest increase in raw materials
costs vs. ASP growth.

m  Overseas: FX tailwinds but tariff uncertainties. Our macro team expects USD/Asia to
stay on a broadly bullish path in 2025, supported by new trade protectionist
measures, continued US exceptionalism and still positive USD versus Asia rate
differentials through the end of the easing cycle. In particular, they expect the
sharpest move in USD/CNY in the baseline scenario (rising to around 7.40-50)
assuming 20% tariffs on Chinese imports to occur early in Trump’ s second term.
While CNY depreciation helps exports margins, the potential tariff increase would
drag the margins for companies with meaningful exposure to the US market.

Sector wise, we expect most significant yoy margin recovery for kitchen appliances,
traditional small appliances, emerging appliances and customized furniture in 2025E
along with demand improvements supported by the trade-in program, though we still see
lower margins vs. 2019 levels. While white goods have outperformed in terms of resilient
margins with GPM/OPM similar to/above 2019 levels, we expect further margin
expansion into 2025E boosted by better demand, product mix improvements and
efficiency gains.

B3 22: We expect GPM/OPM expansion for our coverage companies in 2025E by 0.3ppt/0.3ppt yoy (vs. 0.1ppt/0.2ppt in
2024E), driven by product mix improvements and more favorable competition towards leaders due to the trade-in program,
more than offsetting modest increase in raw materials costs

pre-Covid GPM GPMyoy vs 2019
2019 2021 2022 2023 2024E  2025E  2026E 2022 2023 2024E 2025E  2026E 2023 2024E

Coverage total 30% 27% 28% 30% 30% 31% 3% 1.3% 1.9% 0.1% 0.3% 0.1% 0.2% 0.2%
White goods 29% 25% 27% 20% 29% 20% 29% 1.2% 2.0% 0.1% 0.2% 0.0% -0.1% 0.0%
Kitchen appliances 54% 52% 49% 50% 50% 50% 51% -3.1% 1.1% -0.4% 07% 0.1% -3.9% -4.4%
Traditional small appliances 30% 23% 26% 26% 25% 25% 25% 3.0% 0.1% -1.2% 0.4% 0.0% -3.9% -5.0%
Emerging appliances 40% 43% 44% 46% 46% 47% 46% 1.4% 1.4% 0.7% 0.2% -0.5%

Customized furniture 38% 32% 32% 35% 36% 36% 36% 0.1% 24% 0.7% 0.4% 0.1% -2.8% -2.2%
Upholstered furniture 36% 33% 35% 36% 36% 36% 36% 1.5% 1.4% -0.4% 0.1% 0.0% 0.4% -0.1%
Home products 39% 35% 37% 42% 43% 43% 43% 1.9% 5.0% 0.3% 0.1% 0.0% 3.0% 3.3%
pre-Covid OPM OPMyoy vs 2019
2019 2021 2022 2023 2024E 2025E 2026E 2022 2023 2024E  2025E  2026E 2023 2024E

Coverage total 9% 9% 9% 10% 10% 10% 10% 0.4% 0.8% 0.2% 0.3% 0.0% 0.4% 0.6%
White goods 9% 10% 10% 10% 0.7% 0.8% 0.4% 0.2% 0.0% 0.6% 1.0%
Kitchen appliances 23% 22% 17% 16% 15% 16% 16% -5.2% -0.5% -1.5% 1.3% 0.3% £.3%
Traditional small appliances 10% 8% 8% 8% 7% 8% 8% 0.6% 0.3% -1.1% 0.8% 0.1% -1.1% -2.2%
Emerging appliances 10% 13% 10% 9% 9% 10% 10% -3.0% -1.4% 0.1% 0.9% 0.1% -1.6% -1.5%
Customized furniture 13% 11% 11% 13% 12% 13% 13% 0.0% 1.9% -0.7% 0.8% 0.3% -0.3% -1.0%
Upholstered furniture 15% 12% 12% 14% 13% 14% 14% 0.0% 1.8% -0.1% 0.2% 0.0% -1.0% -1.1%
Home products 18% 18% 19% 22% 21% 21% 21% 0.8% 3.0% -0.6% 0.2% -0.1% 3.5% 2.9%

BT A THIE, BRERATHRS
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B3k 23: Our commodity team expects the prices for steel CRC/aluminum/copper to increase by +2%/-4%/+11% yoy in 2025E

2016A  2017A 2018A 2019A 2020A 2021A 2022A 2023A 2024A 2025E 2026E
CHINA PRICES
Steel-HRC Rmbt 2820 369 4,182 385 3898 5420 4503 408 3709 3680 3685
yoy % 22% 31% 13% 8% 1% 39% -17% -9% -9% -1% 0%
Steel-CRC Rmbt 3,414 4390 4608 4262 4461 6018 4982 4664 4203 4302 4363
yoy % 17% 29% 5% -8% 5% @ 35% -17% 6% -10% 2% 1%
Steel-rebar Rmbt 2,408 3605 4,124 3885 3,718 5042 4417 3928 3542 3455 3403
yoy % 13% 50% 14% 6% -4% 36% -12% -11% -10% -2% -2%
A-SHFE Us$ib 072 083 0.85 0.80 0.82 1.17 1.20 1.06 111 1.07 1.07
yoy % -5% 16% 2% 6% 3% 42% 2%  -12% 5% 4% 0%
Cu-SHFE UsS$ib 224 281 3.00 275 2.83 422 4.03 3.86 417 464 4.57
vov % -12% 26% 7% -8% 3% 49% -5% 4% 8% 11% -1%

BRKIF: 71§, CEIC, 28, SRS HIRAMRY

Shareholder return and valuation

Higher dividends

We expect the average dividend payout ratio of our coverage companies (excl. loss
making companies) to increase to 53% in 24E from 52% in 23, mainly driven by white
goods companies. The implied dividend yield is 3.3% for our coverage companies in
24E (3.6% excl. loss making companies). Sector wise, white goods companies showed
the highest dividend yield at 4.7% in 24E, followed by ~4% for kitchen appliances,
furniture and home products companies. In comparison, small appliances in total provide
the lowest dividend payout ratio and dividend yield in our coverage.

B3k 24: We expect the average dividend payout ratio of our coverage companies (excl. loss making companies) to increase to

53% in 24E

mmmm Dividend payout ratio (24E)
Dividend yield (24E, RH3)

mmmmm [ividend payout ratio change yoy (24E)
=== Ayerage dividend yield (RHS)

Average dividend payout ratio (24E)
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,,%
White goods Kitchen Small appliances Furniture & home products
appliances
BRRIR: DRHE SRERRAMRS
Valuation

In 2024, our coverage consumer durable companies’ share price on average
increased by 5%, underperforming +15% of CSI300. This is mainly dragged by select
furniture and discretionary small appliances companies that experienced both demand
and competition pressure. Comparatively, leading white goods outperformed, consistent
with our constructive view on this sector at the year beginning, shown in valuation
expansion due to resilient earnings from domestic market (esp. after trade-in program)
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and robust growth in overseas market. Besides, select consumer electronics companies
(e.g. Anker) outperformed on strong overseas growth.

Most of our coverage companies are trading at or below historical median. Sector wise,
white goods is trading at or slightly below historical median, but we still see valuation
upside considering 1) strong fundamentals as the key beneficiary of the 2025 trade-in
program that could enable better growth and product mix compared to historical average
and 2) higher dividend payout which is still increasing. Comparatively, property market
related names like furniture and home products are trading below historical average,
though they have recovered from historical trough levels given better investor sentiment
on supportive policy announced to date on property. While we see sequential demand
improvements aided by trade-in stimulus, we expect their valuations to stay in the lower
range of historical levels due to weaker property market vs historical average. Within
small/emerging appliances, we expect companies with improving fundamentals to have
re-rating opportunities from currently below-average levels.

B3k 25: In 2024, our coverage consumer durable companies’ share price on average increased
by 4% with white goods companies outperformed
Share price performance breakdown
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Pricing as of Jan 14, 2025. Midea H started listing since Sep 17, 2024.

BRRE: 778
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B3k 26: Most of our coverage companies are trading at or below historical median
Valuation range since 2016 (12-m forward P/E vs Wind consensus)
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Pricing as of Jan 14, 2025

BERER: 75

Key company section - Midea (Buy), Hisense (Buy), Robam (Buy),
XGimi (Down to Sell), Man Wah (Up to Neutral)

20255 1R816H

Midea Group (000333.SZ/0300.HK, Buy)

Investment thesis: Midea is a leader in China’ s HVAC and major appliances market,
and is quickly expanding to 2B areas including automation, smart buildings, EV supply
chain, etc. We are Buy rated on the stock and expect re-rating from demand recovery in
both domestic and overseas markets, and EBIT margin recovery due to stabilizing costs
together with cyclical tailwinds such as FX and shipping as short-term catalysts. In the
long term, we believe Midea is well positioned to tap an incremental US$490bn TAM, in
addition to its core domestic appliances TAM of US$120bn, by growing the 2B business
and expanding overseas branded sales. Of the four new 2B business areas, we are
most constructive on the smart building business given its huge revenue opportunity,
significant market consolidation potential and Midea’ s advantage as an emerging
full-suite solutions provider leveraging its leading position in the commercial HVAC
(heating, ventilation and air conditioning) market. In overseas markets, we expect
Midea' s market share to grow on the back of its competitive products and increasing
investment in capacities and infrastructure such as its sales network.

Earnings/TP revisions:

We see Midea as the most resilient player within our consumer durables coverage in
2025E: 1) for domestic 2C business, it" s a key beneficiary of trade-in program and
particularly the incremental boost to AC. We expect Midea to deliver above-industry
DD% growth in 2025E driven by market share gains together with margin expansion
driven by product mix improvements; 2) for overseas 2C business, we expect growth to
moderate to SD% growth in 2025E lapping a high base of DD% growth in 2024E, yet still
supported by market share gains especially in emerging markets; 3) for 2B business, we
expect sequential recovery with more favorable policy from the trade-in program for
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2025 vs last year.

We revise our 25E-26E EPS forecasts by 1% as we factor in better domestic growth and
margins. Our 12-m TP of (A/H-share) of Rmb89/HK$89 (from Rmb87/HK$89) is based
on a 16X exit multiple applied to our 2026E EPS, discounted backed to 2025E using a
9.5% cost of equity (unchanged).

Where we are vs consensus: Our 2025E-26E EPS forecasts are 0%/0% compared to
Wind consensus, with 1%/0% higher revenue forecasts than Wind for 2025E-26E. We
expect the company to continue reinvesting part of its GPM expansion into branding and
marketing especially in overseas branded business.

Key risks: 1) Worse-than-expected disruption on white goods demand from weaker
macro globally; 2) Rising material costs affecting product margins; 3) Execution risk of
its premiumization strategy; and 4) Rising competition in the low-to-mid-end segment.

B 1% 27: We revise our 25E-26E EPS forecasts by 1% as we factor in better domestic growth and margins

New vs Old

000333.572 2021 2022 2023 2024E 20325E 2026E 2024E 2025E 2026E 2024E  2025E  2026E

Revenue 343,361 345709 373710 411,000 446,983 474,712 410437 444 346 471,856 01% 06% 0.6%
Growth, yoy % 20.2% 0.7% 8.1% 10.0% 8.8% 6.2% 9.8% 8.3% 6.2% 02% 05% 00%
GPM 22.9% 24 6% 26.8% 27.4% 277% 27.8% 27.3% 27.5% 27 6% 01% 02% 02%

GPM chg yoy (bps) 169 219 58 27 15 49 16 15
EBIT 25,547 29845 34,769 38227 42778 46,155 38,230 42113 45413 00% 16% 1.6%
Growth, yoy % 0.7% 16.8% 16.5% 9.9% 11.9% 7.9% 10.0% 10.2% 7.8% 0.0% 1.7% 01%
OPM 7.4% 8.6% 93% 9.3% 96% 9.7% 9.3% 98% 96% 0.0% 01% 01%

OPM chqg yoy (bps) 119 67 0} 27 16 1 16 15
Net income 28,574 29554 33,720 37.961 42797 46,575 37.963 42 340 46,152 00% 11% 0.9%
Growth, yoy % 50% 3.4% 14.1% 12.6% 12.7% 8.8% 12.6% 11.5% 9.0% 0.0% 1.2% -02%
NPM 8.3% 8.5% 90% 9.2% 96% 9.8% 9.2% 98% 98% 00% 00% 00%
EPS 4.09 422 480 4.96 559 6.09 4.96 554 603 00% 11% 0.9%

BRRR: DRHE SRLRRAMR
0300.HK 12m Price Target: HK$89 Price: HK575.05 Upside: 18.6%
000333.82 12m Price Target: Rmba7 Price: Rmb74.62 Upside: 16.6%
Buy GS Forecast
12123 12/24E 12/25E 12/26E
Market cap: Rmb570.8bn / 577 9bn Revenue (Rmb mn) New 373,709.8 4104368 4443458 4718561
Enterprise value: Rmb523 6bn [ $71.4bn Revenue (Rmb mn) Old ITITOO8 4104368 4443458 4718561
3m ADTV :Rmb2.5bn/ $346.0mn EBITDA (Rmb mn) 42,1183 46,1053 50,351.0 54,030.0
China EPS (Rmb) New 4.80 4.96 5.54 6.03
China Consumer Durables EPS (Rmb) Old 4.80 4.96 554 6.03
M&A Rank: 3

20255 1R816H

Leases incl. in net debt & EV?Z: No

624 9/24 12/124E -
EPS (Rmb) 1.69 1.42 .82 -

Source: Company dala, Goidman Sachs Research estimales, FactSet Price as of 14 Jan 2025 close
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B ik 28: Midea’ s key financials (Rmb mn)

Major P&L items 2020 2021 2022 2023 2024E 2025E 2026E
Total salesirevenues 285,710 343,361 345,709 373,710 411,000 446,983 474,712
yoy % 2.3% 20.2% 0.7% 8.1% 10.0% 8.68% 6.2%
Gross profit 72,758 78,735 85,113 100,193 112,554 123,610 132,000
Gross margin 25 5% 22.9% 24 6% 26.8% 27.4% 27T.7% 27.8%
change (bps) (365) (254) 169 219 58 27 15
SGE&A (48,439) (52,538) (54,483) (64,758) (74,302) (80,807) (85,820)
As % of sales 17.0% 15.3% 15.8% 17.3% 18.1% 18.1% 18.1%
EBITDA 30,397 31,730 36,353 42118 46,083 51,047 54,936
EBIT (operating profit) 25,377 25,547 29,845 34,769 38,227 42,778 46,155
yoy % -3.6% 0.7% 16.8% 16.5% 9.9% 11.9% 7.9%
EBIT margin 8.9% 7.4% 8.6% 9.3% 9.3% 9.6% 97%
Net income to shareholders 27,223 28,574 29,554 33,720 37,961 42797 46,575
yoy % 12.4% 50% 3.4% 14.1% 12.6% 12.7% 8. 8%
EPS - basic 387 4.09 422 480 496 559 6.09
EPS - fully diluted (analyst) 3.87 4.09 422 480 496 559 6.09
Dividend payout ratio 41% 42% 59% 63% 65% 67% £69%
Key assumptions 2020 2021 2022 2023 2024E 2025E 2026E
2CISmart Home Solutions 207,892 234918 232826 246,351 273200 296,667 311,286
2B/Commercial & Industral Solutions 52,730 73,393 83,626 97,781 103,195 113,515 124,231
Robotics and Automation 20,569 25300 27,700 31,063 28 879 31,767 34,309
Intelligent Building Technology 12,704 19,691 22778 25914 27,469 30,216 33,238
Energy Solutions & Industrial Technology 13,966 20111 21618 27874 32 613 35 874 39,462
Other Business 5,490 8,290 11,530 12,940 14,234 15,657 17,223
COthers 25088 35,050 29257 29577 34 606 36,801 39,196
Group revenue 285,710 343,361 345,709 373,710 411,000 446,983 474,712
% yoy
2CISmart Home Solutions 13% -1% 6% 11% 9% 5%
2B/Commercial & Industnal Solutions 39% 14% 17% 6% 10% 9%
Robotics and Automation 23% 9% 12% -T% 10% 8%
Intelligent Building Technology 55% 16% 14% 6% 10% 10%
Energy Solutions & Industrial Technology 44% 7% 29% 17 % 10% 10%
Other Business 51% 39% 12% 10% 10% 10%
Others 40% -17% 1% 17% 6% 7%
Group revenue 20% 1% 8% 10% 9% 6%
Domestic 164,628 205,707 203,084 222804 240477 264522 27583
Overseas 121,081 137,654 142 645 150,906 170,523 182 460 198,881
Group revenue 285,710 343,361 345,709 373,710 411,000 446,983 474,712
% yoy
Domestic 2 0% 25 0% -1.3% 9.7% 7.9% 10.0% 4.3%
Overseas 27% 13.7% 3.6% 5.8% 13.0% 7.0% 9.0%
Group revenue 2.3% 20.2% 0.7% 8.1% 10.0% B8.8% 6.2%
% of sales
SG&A 17.0% 15.3% 15.8% 17.3% 18.1% 18.1% 18.1%
Sales expense 9.6% 8.3% 8.3% 9.3% 10.1% 10.2% 10.3%
Admin. expense 6.8% 6.5% 7.0% 7.5% 7.5% 7.4% 7.3%
.. R&D expense 3.5% 3.5% 3.7% 3.9% 4.0% 4.0% 4.0%
.. Other admin. expense 3.2% 3.0% 3.4% 3.6% 35% 3.4% 3.3%

RERR: A TRE, BRERLATZH

Hisense Home Appliances (000921.S2/0921.HK, Buy)

Investment thesis: We are Buy rated on Hisense given: 1) high earnings growth visibility
supported by 2024 ESOP target, 2) attractive dividend yield, and 3) undemanding
valuation, currently trading at 12x 2025E P/E against 10%+ profit growth. Going forward,
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we expect its share performance to be primarily driven by earnings growth from 1) the
structurally growing VRF business where the company has a leading position via its
Hisense-Hitachi JV, together with increasing revenue contribution from new product
expansion in the long term; 2) margin improvement from its legacy white goods business
via both upward industry trend and operating efficiency enhancement; and 3) further
narrowing losses from Sanden in 2024E and potential profit contribution beyond.

Earnings/TP revisions:

We are incrementally more positive on Hisense Home Appliances, a leading player in
central AC, within our coverage on incremental boost from the trade-in policy for 2025.
In the 2H last year, Hisense underperformed its peers due to weak central AC demand,
which was dragged by its higher exposure to the property market esp developer channel
and also its relatively lower boost from the 2024 trade-in program on the high ticket size
nature of its products. Central AC demand for Hisense has been a key investor focus.
Management mentioned sequential improvements in 4Q last year mainly from 2C and
2B channel, while developer channel remains weak. Looking into 2025, management
expect largely flattish domestic sales and continued overseas strength. However, we
see upside risk to its domestic growth as the newly announced measures of trade-in
stimulus in 2025 will likely bring incremental boost to central AC (i.e. customers can
obtain subsidies for up to 3 units vs only | unit of AC under last year’ s trade in policy).

Meanwhile, we observe Hisense Home Appliances’ legacy white goods business is
also more elastic to domestic demand improvements, together with intact overseas and
margin expansion potential. Hisense’ s margins of legacy white goods business is
much lower than the leading players (MSD% margin vs 10%+ of leading players). We
see margin expansion potential for Hisense given its solid demand growth on a low
base. In overseas market, Hisense has maintained robust growth in the past quarters,
and it remains optimistic about its further market share gain potential especially in
emerging markets.

We revise our 24E-26E EPS forecasts by -2% to 1% as we factor in near-term shipment
data and better domestic growth and margins in 25E. Our 12-m TP (A/H-share) of
Rmb37/HK$31 (unchanged) is based on 16x/12x 2026E P/Es for Hisense-Hitachi
JV/legacy white goods, discounted back to 2025E at a 9.5% COE (unchanged).

Where we are vs consensus: Our 2025E-26E EPS forecasts are -2%/-6% compared to
Wind consensus, likely reflecting our more conservative view on central AC that
contributed higher margins vs other business.

Key risks: 1) Worse-than-expected disruption in white goods demand from weaker
macro globally; 2) a further property market slowdown leading to sluggish demand for
VRF; 3) increasing competition from domestic players that may jeopardize the leading
position of its Hisense-Hitachi JV; 4) increasing penetration in the developer channel
resulting in margin dilution; 5) below-expected integration of the Hisense-Hitachi JV; and
6) lower-than-expected performance of the company’ s legacy white goods business.
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Bk 29: We revise our 24E-26E EPS forecasts by -2% to 1% as we factor in near-term shipment data and better domestic

growth and margins in 25E

New vs Old
000921.57/0921.HK 2021 2022 2023 2024E 2025E  2026E 2024E  2025E 2026E 2024E  2025E  2026E
Revenue 67563 74,115  B5,600 92,740 100814 106,967 93,380 101043 108141 07% -02% -11%
Growth, yoy % 30.6% 9.7% 15.5% 8.3% B.7% 6.1% 9.1% 8.2% T0%  -07% 05% -09%
GPM 19.7% 20.7% 221% 210% 215% 21.7% 211% 21.6% 219% -01% -01% -02%
GPM chg (bps) 98 140 (110) 52 20 (101) 5 K|
EBIT 1.901 2419 3,762 3Ny 4 846 5,298 4023 4524 5,541 26% -16% -44%
Growth, yoy % -24.5% 27.3% 55.5% 41% 23.7% 9.3% 6.9% 22.4% 125% -28% 13% -32%
OoPM 28% 33% 4.4% 42% 4.8% 50% 4.3% 4.9% 51% -01% -01% -02%
OPM chg (bps) 45 113 17 58 15 (9 56 25
Net income 973 1,435 2,837 3247 3,690 3,998 3274 3,660 4,085 -0.8% 08% -21%
Growth, yoy % -38.4% 47.5% 97. 7% 14.4% 13.6% 8.3% 15.4% 11.8% 11.6% -0.9% 1.8% -33%
NPM 1.4% 1.9% 3.3% 35% 37% 37% 3.5% 3.6% 3.8% 0.0% 0.0% 0.0%
EPS 0.71 1.05 2.04 234 266 288 236 264 294 0.7% 10% -2.0%
BRRR: NRBE SRERRARRE
0921.HK 12m Price Target: HK$31 Price: HK526.45 Upside: 172%
000921.82 12m Price Target: Rmb3aT Price: Rmb31.75 Upside: 16 5%
Buy GS Forecast
12123 12/24E 12/25E 12/26E
Market cap: Rmb44.1bn [ 56 0bn  Revenue (Rmb mn) New £5,600.2 92,7402 100,813.7 106,966.6
Enterprise value: Rmb45 2bn / $6.2bn  Revenue (Rmb mn) Old 85,6002 933799 101,0428 1081409
3m ADTV :Rmb442.0mn/ $61.7mn EBITDA (Rmb mn) 4,903.4 5,161.5 6,235.9 68448
China EPS (Rmb) New 2.04 2.34 2.66 2.88
China Consumer Durables EPS (Rmb) Old 2,04 236 264 294
M&A Rank: 3
Leases incl. in net debt & EV?: No
9rz24 12/24E 3/25E 6/25E
EPS (Rmb) 0.56 0.33 0.64 0.74
Source: Company data, Goldman Sachs Research estimales, FactSet Price as of 14 Jan 2025 close
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B3k 30: Hisense’ s key financials (Rmb mn)

Major P&L items 2017 2018 2019 2020 2021 2022 2023 2024E 2025E 2026E
Total salesirevenues 33,488 36,020 37,453 48,393 67,563 74115 85,600 92,740 100,814 106,967
yoy % 253% 7.6% 4.0% 29.2% 39.6% 9.7% 15.5% 8.3% 8.7% 6.1%
Gross profit 6,518 6,848 8,028 11,637 13,213 15,332 18,904 19,465 21,689 23,232
Gross margin 19.5% 19.0% 21.4% 24.0% 19.7% 20.7% 22.1% 21.0% 21.5% 21.7%
change (bps) (389) (45) 242 261 (434) 98 140 (110) 52 20
SGE&A (6,142) (6,430) (7,447) (9,122) (11,385) (12660) (14966) (15771) (16,993) (18,084)
As % of sales 18.3% 17.9% 19.9% 18.9% 16.9% 17.1% 17.5% 17.0% 16.9% 16.9%
EBITDA 1,037 1,086 1,344 3,506 2,988 3,663 4903 5,161 6,236 6,845
EBIT (operating profit) 328 413 568 2,516 1,901 2419 3,762 3,917 4846 5,298
yoy % -28.3% 26.0% 37.6% 3427% -24.5% 27.3% 55.5% 4.1% 23.7% 9.3%
EBIT margin 1.0% 1.1% 1.5% 52% 2.8% 3.3% 4.4% 42% 4.8% 5.0%
Net income to shareholders 2,018 1,377 1,794 1.579 973 1,435 2,837 3,247 3,690 3,998
yoy % 85.5% -31.7% 30.2% -12.0% -38.4% 47.5% 97.7% 14.4% 13.6% 8.3%
EPS - basic 1.48 1.01 1.32 1.16 071 1.05 2.04 2.34 266 288
EPS - fully diluted (analyst) 1.48 1.01 1.32 1.16 0.71 1.05 204 234 266 288
Dividend payout ratio 30% 30% 30% 30% 30% 49% 50% 50% 50% 50%
Key assumptions 2017 2018 2019 2020 2021 2022 2023 2024E 2025E 2026E
Washing machines and refrigerators 1411 16,073 16,128 18,709 23,018 21,207 26,070 31,033 34 444 37,475
Split ACs 14,588 14,891 13,628 10,055 11,991 14,365 16,485 18,779 21,024 22,532
Other major businesses 1,732 1,827 1,700 1,749 7,342 11,788 12,237 12,359 12,854 13,368
Other businesses 3,058 3,229 3,256 4 548 6,800 6,620 8,641 9,419 9,890 10,384
Hisense-Hitachi (central AC) 9,402 10,987 12,038 13,331 18,412 20,135 22167 21,150 22,603 23,208
Group revenue 33,488 36,020 37,453 48,393 67,563 74,115 85,600 92,740 100,814 106,967
% yoy
Washing machines and refrigerators 10.4% 13.9% 0.3% 16.0% 23.0% -7.9% 22.9% 19.0% 11.0% 8.8%
Split ACs 40.5% 2.1% -8.5% -26.2% 19.3% 19.8% 14.8% 13.9% 12.0% 7.2%
Other major businesses 14.6% 5.5% -6.9% 29% 319.7% 60.6% 3.8% 1.0% 4.0% 4.0%
Other businesses 48.5% 5.6% 0.9% 39.7% 49.5% -2.6% 30.5% 9.0% 5.0% 5.0%
Hisense-Hitachi (central AC) 44 2% 16.9% 9.6% 10.7% 38.1% 9.4% 10.1% -4.6% 6.9% 2.7%
Group revenue 25.3% 7.6% 4.0% 29.2% 39.6% 9.7% 15.5% 8.3% 8.7% 6.1%
GPM
Washing machines and refrigerators 19.4% 20.7% 23.7% 21.5% 16.7% 17.5% 19.1% 18.1% 18.9% 19.2%
Split ACs 22.7% 20.4% 19.1% 15.3% 9.1% 15.1% 20.0% 19.3% 20.2% 20.9%
Other major businesses 19.8% 18.5% 18.7% 20.9% 15.5% 13.3% 13.6% 14.1% 14.6% 15.1%
Other businesses 41% 4.4% 6.1% 5.4% 4.9% 6.2% 4.8% 4.8% 4.8% 4.8%
Hisense-Hitachi (central AC) 42 5% 39.2% 39.5% 41.0% 37.5% 37.1% 38.6% 38.0% 38.0% 38.0%
Group gross margin 19.5% 19.0% 21.4% 24.0% 19.7% 20.7% 22.1% 21.0% 21.5% 21.7%
By region
Domestic 20,575 22,039 22,712 29,205 37,602 42 624 49,035 48,337 52,102 53,948
Qverseas 9,855 10,752 11,485 14,639 23,160 24871 27,924 34,984 38,823 42 635
Other businesses 3,058 3,229 3,256 4,548 6,800 6,620 8,641 9419 9,890 10,384
Group revenue 33,488 36,020 37,453 48,393 67,563 74,115 85,600 92,740 100,814 106,967
By region growth
Domestic 26.9% 71% 3.1% 28.6% 28.7% 13.4% 15.0% -1.4% 7.8% 3.5%
Qverseas 16.5% 9.1% 6.8% 27.5% 58.2% 7.4% 12.3% 25.3% 11.0% 9.8%
Other businesses 48.5% 5.6% 0.9% 39.7% 49.5% -2.6% 30.5% 9.0% 5.0% 5.0%
Group revenue 25.3% 7.6% 4.0% 29.2% 39.6% 9.7% 15.5% 8.3% 8.7% 6.1%
% of sales
SGE&A 18.3% 17.9% 19.9% 18.9% 16.9% 17.1% 17.5% 17.0% 16.9% 16.9%
Sales expense 14.2% 13.9% 15.1% 14.2% 11.4% 10.9% 10.9% 10.0% 10.0% 10.1%
Admin. expense 3.1% 3.1% 3.9% 3.9% 4.9% 5.5% 5.9% 6.3% 6.2% 6.2%
.. R&D expense 1.8% 1.9% 25% 2.7% 2.9% 3.1% 3.2% 3.4% 3.4% 3.4%
.. Other admin. expense 1.3% 1.2% 1.4% 1.3% 2.0% 2.5% 2.7% 2.9% 2.7% 2.7%

BEFRR: DRHE SRERRARRY

Hangzhou Robam Appliances (002508.SZ, Buy)

Investment thesis: Robam is the dominant player in China’ s high-end range hood/gas
hob market, while also evolving into a full-suite kitchen appliance leader by expanding
into other fast-growing product categories such as dishwashers, built-in ovens and
integrated stoves. We see revenue/net profits growing at a MSD/HSD 2024E-26E
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CAGR, primarily driven by: 1) stable growth in core range hoods/gas hobs, leveraging
strong brand, product and well-managed channels; 2) further share gain in structurally
growing categories, particularly in the dishwasher market thanks to a refocus on
in-house product development since 2019. We see risk-reward as favorable given the
stock is trading below its 5-year historical average, with potential short-term catalysts
coming from: 1) continuous share gain in emerging categories likely due to successful
product launches; 2) a rebound in demand from the property market.

Earnings/TP revisions:

We expect Robam to benefit from the trade-in program, and see potential for consensus
earnings upward revision for 2025E. Based on retail data, kitchen appliances,
particularly range hood and gas stove, showed significant growth improvements after the
2024 trade-in program, yet management comments for 4Q were weaker likely due to the
time lag between retail and ex-factory shipment. Into 2025E, we expect the larger scale
of trade-in program to further benefit kitchen appliances especially leading players like
Robam, and the gap to narrow with strong retail data since 4Q24. With the better
demand environment, we expect its margins to also improve accordingly.

We revise our 24E-26E EPS forecasts by 1% to 7% as we factor in near-term shipment
data and better domestic growth and margins in 25E. Our 12-m target price of Rmb26
(from Rmb25) is based on 14X exit multiple applied to 2026E EPS and discounted back
to 2025E using a 9.5% cost of equity (unchanged).

Where we are vs consensus: Our 2025E-26E EPS forecasts are 5%/0% above Wind
consensus, with 2%/-1% revenue forecasts vs Wind for 2025E-26E. This likely reflects
our more positive view on the demand boost on both revenue growth and product mix
improvement from trade-in program in 2025E.

Key risks: 1) increasing competition from mass-market players such as Vatti and Supor,
which could hurt growth, especially in the lower-tier cities and online channels; 2) an
increasing share of the developer channel, which could dilute overall operating margins;
and 3) failure to launch new successful products such as dishwashers, steam ovens and
integrated range hoods, which would impact revenue growth.

B % 31: We revise our 24E-26E EPS forecasts by 1% to 7% as we factor in near-term shipment data and better domestic
growth and margins in 25E

New vs Old

002508.57 2021 2022 2023 | 2024E  2025E  2026E § 2024E 2025 2026E | 2024F 2025 2026

Revenue
Growth, yoy %
GPM

GPM chg (ppt)
EBIT

Growth, yoy %
OPM

OPM chg (bps)
Net income
Growth, yoy %
NPM

EPS

10148 10272 11,202 10941 11842 12033 10870 11437 11852  07% 35% 15%
248%  1.2% 9.1% -23% 82% 16% -30% 52% 36% 06% 3.0% -20%
524% 500% 507% 504% 510% 510% 504% 504% 504% 00% 06% 06%
(237) 67 (29) 65 (4) (30) 3 (1)
1995 1594 1645 1645 1892 1926 1633 1753 1854  08% 79% 38%
15.1% -20.1%  32% 0.0% 150% 18% -08% 74% 58% 08% 76% -40%
197% 155% 147% 150% 16.0% 160% 150% 153% 156% 00% 06% 04%
(414)  (83) 35 94 2 33 31 32
1332 1572 1733 1682 1880 1914 1671 1759 1848  06% 69% 35%
19.8% 18.1% 10.2% -29% 11.7% 18% -35% 52% 51% 06% 65% -3.3%
13.1% 153% 155% 154% 159% 159% 154% 154% 156% 00% 05% 03%
140 166 183 177 198 202 176 185 195  06% 69% 35%
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002508.5Z 12m Price Target Rmb26 Prices Rmb20.83 Upside: 24.8%
Buy S Forecast
12123 12/24E 12/25E 12/26E
Market cap: Rmb19.8bn /52 7bn  Revenue (Rmb mn) New 11,2019  10,941.2 11,8424  12,033.0
Enterprise value: Rmbi7.2bn / 323bn Revenue (Rmb mn) Old 11,201.9 10,8701 11,437 .4 11,852.0
3m ADTV :Rmb208.9mn/ 225.1mn  EBITDA (Rmb mn) 1,833.5 1,833.8 20794 21304
China EPS (Rmb) New 1.83 1.77 1.98 2.02
China Consumer Durables EPS (Rmb) Ol 1.83 1.76 1.85 1.95
M&A& Rank: 3
Leases ind. in net debt & EV?: No

9/24 12/24E 3/26E B/26E
EPS (Rmb) 0.47 0.51 0.42 0.42

Source: Companyedats, Goldman Sachs Rlesssmch esiimates, FactSet Price 2= of 14 Jan 2025 closa
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B ik 32: Robam’ s key financials (Rmb mn)

Major P&L items 2017 2018 2019 2020 2021 2022 2023 2024E 2025E 2026E
Total sales/revenues 7,017 7,425 7,761 8,129 10,148 10,272 11,202 10,941 11,842 12,033
yoy % 21.1% 5.8% 4.5% 4.7% 24.8% 1.2% 9.1% -2.3% 8.2% 1.6%
Gross profit 3,767 3,974 4,212 4,565 5,313 5134 5,674 5,510 6,041 6,134
Gross margin 53.7% 53.5% 54.3% 56.2% 52.4% 50.0% 50.7% 50.4% 51.0% 51.0%
change (bps) (363) (18) 7% 189 (381) (237) 67 (29) 65 4)
SG&A (2,225) (2,546) (2,579) (2,809) (3,265) (3,515) (3,958) (3,794) (4,078) (4,137)
As % of sales 31.7% 34.3% 33.2% 34 6% 32.2% 34.2% 35.3% 34.7% 34.4% 34 4%
EBITDA 1626 1515 1,733 1,844 2,117 1,758 1,833 1,834 2,079 2130
EBIT (operating profit) 1,536 1,413 1,624 1,734 1,995 1,594 1,645 1,645 1.892 1,926
yoy % 22.2% -8.0% 14.9% 6.6% 15.1% -20.1% 3.2% 0.0% 15.0% 1.8%
EBIT margin 21.9% 19.0% 20.9% 21.3% 19.7% 15.5% 14.7% 15.0% 16.0% 16.0%
Net incom e to shareholders 1,461 1,474 1,590 1,661 1,332 1,672 1,733 1,682 1,880 1,914
yoy % 21.1% 0.9% 7.9% 4.5% -19.8% 18.1% 10.2% -2.9% 11.7% 1.8%
EPS - basic 1.54 1.55 1.68 1.75 1.40 166 1.83 1.77 1.98 202
EPS - fully diluted (analyst) 1.54 1.55 1.68 1.75 1.40 166 1.83 1.77 1.98 202
Dividend payout ratio 49% 52% 30% 29% 36% 30% 55% 59% 61% B83%
Key assumptions 2017 2018 2019 2020 2021 2022 2023 2024E 2025E 2026E
Range hood 3,822 4013 4082 4110 4 880 4832 5,322 5249 5713 5768
Gas hob 1,822 1,792 1,843 1,917 2,440 2,457 2,671 2,624 2,849 2,900
Sterilizer cabinet 489 500 561 559 544 477 469 375 360 321
Oven 173 190 141 118 132 82 72 62 58 56
Steam oven 188 259 245 189 150 100 68 51 48 46
Microwave oven 28 21 12 - - - - - - -
All-in-one - 3 128 378 647 740 687 653 686 706
Dishwasher 68 105 138 224 451 594 760 836 966 1,017
Integrated stove - 97 212 259 326 385 464 371 408 433
Other small appliances 150 240 228 141 154 122 151 156 160 165
Others 278 205 171 235 424 482 538 565 593 623
Group revenue 7,017 7,425 7,761 8,129 10,148 10,272 11,202 10,941 11,842 12,033
% yoy
Range hood 17 9% 50% 1.7% 0.7% 18 7% -1.0% 10.1% -1.4% 88% 1.0%
Gas hob 11.8% -1.7% 2.9% 4.0% 27.3% 0.7% 8.7% -1.8% 8.6% 1.8%
Sterilizer cabinet 15.3% 2.3% 12.2% -0.3% -2.6% -12.3% -1.7% -20.0% -4.0% -11.0%
Oven 52.8% 10.0% -26.0% -16.1% 11.7% -37.5% -12.2% -15.0% -5.0% -5.0%
Steam oven 68.7% 37.8% -5.1% -23.1% -20.2% -33.6% -32.5% -25.0% -5.0% -5.0%
Microwave oven 31.4% -24.9% -46.2%
All-in-one 3718.0% 195 8% 71.3% 14 3% -7 1% -50% 50% 3.0%
Dishwasher 54 6% 31.8% 62.1% 101 3% 31.8% 27 9% 10.0% 15.5% 53%
Integrated stove 118.0% 22.3% 26.0% 17.9% 20.6% -20.0% 10.0% 6.0%
Other small appliances 48.6% 60.1% -4.9% -38.4% 9.3% -20.6% 23.9% 3.0% 3.0% 3.0%
Others 81.0% -26.3% -16.4% 37.1% 80.7% 13.7% 11.5% 5.0% 5.0% 5.0%
Group revenue 211% 5.8% 4.5% 4.7% 24.8% 1.2% 9.1% -2.3% 8.2% 1.6%
GPM
Range hood 57 8% 57 2% 58 5% 59 6% 53 7% 51.7% 54 0% 54 3% 55.1% 551%
Gas hob 56.0% 55.1% 56.0% 59.1% 57.0% 54 6% 55.8% 55.4% 55.8% 55.8%
Sterilizer cabinet 47.1% 42.8% 35.9% 39.1% 37.1% 35.6% 371% 36.1% 36.1% 36.1%
Oven 53.2% 52.7% 53.2% 53.7% 51.7% 49.7% 51.0% 50.0% 50.0% 50.0%
Steam oven 48.7% 48.2% 48.7% 49.2% 47 2% 45.2% 47.2% 46.2% 46.2% 46.2%
Microwave oven 50.0% 50.0% 50.5%
All-in-one 50.0% 50 5% 54 5% 54 5% 54 5% 54 0% 50.0% 50.0% 50.0%
Dishwasher 49 0% 49 5% 50.0% 53 6% 50 0% 50.0% 50.0% 50.0% 50.0% 50.0%
Integrated stove 50.0% 50.0% 50.0% 50.0% 50.0% 50.0% 50.0% 50.0% 50.0%
Other small appliances 35.0% 35.0% 35.0% 35.0% 32.0% 30.5% 30.5% 30.5% 30.5% 30.5%
Others 9.3% 27.6% 41.9% 43.9% 40.7% 22.1% 7.3% 7.3% 7.3% 7.3%
Group gross margin 53.7% 53.5% 54.3% 56.2% 52.4% 50.0% 50.7% 50.4% 51.0% 51.0%
% of sales
SG8A 31.7% 34.3% 33.2% 34 6% 32.2% 34.2% 35.3% 34.7% 34.4% 34 4%
Sales expense 23.9% 257% 24 8% 26 4% 24 2% 25 4% 26.8% 255% 254% 254%
. A&P 9.9% 9.4% 7.2% 8.2% 8.0% 8.2% 7.9% 7.6% 75% 7.5%
.. Payroll 2.8% 3.0% 3.2% 3.0% 3.3% 37% 3.6% 3.6% 3.6% 36%
.. Other sales expense 11.3% 13.2% 14.4% 15.2% 12.9% 13.6% 15.2% 14.3% 14.3% 14.3%
Admin. expense 6.9% 7.6% 7.5% 7.4% 7.2% 8.0% 7.7% 8.3% 8.1% 8.1%
.- R&D expense 3.3% 4.0% 3.9% 37% 3.6% 38% 3.5% 37% 37% 37%
_ Other admin. expense 3.5% 37% 3.7% 37% 3 6% 42% 42% 4 6% 4 4% 4.4%

BT TR, BRERATHRD

Chengdu XGimi Technology Co. (688696.SS, Downgrade to Sell)
Investment thesis:

XGimi is China’ s largest intelligent projector manufacturer in terms of market share.
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We like XGimi' s strengths in: 1) continuous product innovations in both technology and
function improvements; 2) cost advantages from both vertical integration (in-house
developed optical engines) and economies of scale (the highest shipment volume in the
industry in China); and 3) strong branding and marketing capability with comprehensive
distribution covering both online and offline channels.

We downgrade the stock to Sell (from Neutral) as we see a mismatch between
XGimi’ s high valuation (above 1 std of its historical average) and still challenged
fundamentals (core consumer projector demand is still weak while it" s difficult for the
auto related 2B business to contribute meaningfully in the short term). We expect its
share price to correct post market’ s initial enthusiasm of its 2B expansion, similar to
what we have seen in its peer company, Appotronics’ past share performance.

Earnings/TP revisions:

Into 2025-26E, we expect XGimi’ s core consumer projector business to marginally
recover off a low base but remain under pressure as consumer trade-down pressure
persists and large-screen TV now offers increasing value proposition due to government
subsidies.

At the same time, we continue to see high uncertainties for its 2B expansion and do not
expect the new business to contribute meaningfully to profits in 25-26E:

1) Visibility remains limited on whether XGimi will successfully deliver the new auto
related 2B product and when the company will start mass production of it. If using peer
company Appotronics’ case, the time was a one-year lag between Appotronic’ s
product development agreement with an EV manufacturer and mass production. If
benchmarking Appotronics, we estimate XGimi likely will not see meaningful revenue
contribution until 4Q25.

2) Given the bargaining power of EV OEMs and the fierce competition in the EV market,
we expect the profitability of the new auto business to be low. Looking at Apptronics’
example, it’ s revenue resumed growth in 2Q24 supported by the new 2B business yet
both GPM and OPM continued declining suggesting a low profitability given the relatively
newer business model.

Factoring in the above, we revise our 2024-26E revenue forecast by 0.3%-4.0% in
2025-26E, reflecting changes to 2B contribution (Rmb40mn/400mn in 4Q25/26E,
referencing to the Appotronics example noted above) and the still challenged projector
business (-Rmb28mn/-Rmb223mn vs our previous estimates for 25E/26E). We revise
our 2024-26E net profits forecast by -4% - 3%, reflecting lower margins in newer
businesses.

We raise our exit multiple for the company to 23x (largely in line with XGimi’ s historical
median valuation as we expect the new growth driver to drive a mean reversion in the
medium term. The exit multiple is similar to what we applied for peer Appotronics given
both companies have shifted from consumer business to auto related 2B business) from
previous 17x (reflected our previous low expectation of consumer projector’ s growth
outlook). Our 12-m target price of Rmb75 is based on a 23X (from 17X) exit multiple
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applied to our 2026E EPS discounted backed to 2025E using a 9.5% cost of equity
(unchanged). Our new TP implies 28% potential downside vs 1% upside for our
coverage average. XGimi currently trades at 64X 25E P/E vs historical median of 24X
fwd P/E.

Where we are vs consensus: Our 2025E-26E EPS forecasts are -26%/+8% vs. Wind
consensus, with -1%/6% revenue forecasts vs Wind for 2025E-26E. This likely reflects
our more conservative view on demand and competition in projectors market, yet we see
expansion potential for its 2B business that will likely contribute more meaningfully
starting in 2026E.

What will make us more positive/ Key risks:

m Better-than-expected macro conditions may boost consumption power and business
demand. As projectors are discretionary items, their demand could be boosted by
improving macro factors such as disposable income.

B Less intensified competition may impact market share and margins. We see new
entrants entering the projector market especially lower-end players attracted by its
high growth and market potential. If competition is less than expected, it could lead
to better pricing and thus better growth and margins.

m Lower-than-expected raw material costs may affect margins. Raw material costs
account for 90%+ of total COGS for projectors. If costs were to decrease quickly,
this could result in better margin expansion.

m Better-than-expected product launches and 2B expansion could lead to faster
growth. We believe product launches in the 2C area and product expansion in the
2B area are the key drivers. If the progress is better than our expectations, this
poses upside risks to our estimates.

B3 33: We revise our 2024-26E revenue forecast by -4% - 3% in 2025-26E, reflecting changes to 2B contribution and the still
challenged projector business

New vs Old

G88696.55 2021 2022 2023 | 2024E  2025E  2026E § 2024E  2025E 2026E § 2024E  2025E  2026E

Revenue
Growth, yoy %
GPM

GPM chg (bps)
EBIT

Growth, yoy %
OPM

OPM chg (bps)
Net income
Growth, yoy %
NPM

EPS

4038 4222 3557 339 3875 4610 3396 3864 4444 0.0% 0.3% 3T7%
428% 4.6% -158% -45% 141% 19.0% -45% 138% 150% 0.0% 0.3% 4.0%
3569% 360% 312% 289% 303% 297% 289% 303% 312% 0.0% 00% -1.5%

9 (473) (232) 136 (60Y (232) 134 94
468 382 (32) (167) (11} 126 (167) (15) 138 0.0% -242% -8.4%
756% -184% -108%  426% -93.2% nm. 426% -91.0% n.m. -01%  -22% nm.
11.6% 90% -09% 49% -0.3% 2.7% 4.9% -04% 31% 0.0% 0.1% -04%
(255) (994) (402) 462 303 (402) 453 348
483 501 121 (38) 114 251 (38) 110 263 -0.1% 32% -43%
79.9% 3.7% -76.0% n.m. n.m. 120.6% n.m. n.m. 137.8% n.m. n.m. -17.2%
120% 119% 34%  11% 2.9% 55% -1.1% 2.9% 5.9% 0.0% 0.1% -05%
10.09 716 172 (0.64) 163 3.A9 (0.54) 148 375 -0.1% 32% -43%

FRRR: A TRIE, BREFIVATRLD
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GB8696.55 12m Price Target Rmb75 Price: Rmb103.95 Downside: 27.8%
GS Fo st
12123 12/24E 12/25E 12/26E
Market cap: Rmb7_3bn / 5892 Smn  Revenue (Rmb mn) New 3,556.6 3,396.2 38747 4,609.5
Enterprise walue: RmbS5.8bn /S787.1mn  Revenue (Rmb mn) Old 3,556.6 3,396.2 38639 44438
3m ADTY :Rmb124.9mn/ $17.4mn EBITDA (Rmb mn) 445 (95.2) 64.9 207.6
China EPS (Rmb) New 1.72 [0.54) 1.63 3.59
China Consumer Durables EFS (Rmb) Old 1.72 (0.54) 1.58 375
M&A Rank: 3

Leases indl. in net debt & EV?: No
9124 12/24E 3/25E B/25E
EPS (Rmb) (0.65) 0.04 - -

Source: Companydats, Goldman Sachs Rlessarch estmates, FactSet Frice as of 14 Jan 2035 clesa
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B3 34: XGimi’ s key financials (Rmb mn)

Major P&L items 2017 2018 2019 2020 2021 2022 2023 2024E 2025E 2026E
Total sales/revenues 999 1,659 2,116 2,828 4,038 4,222 3,557 3,396 3,875 4.610
yoy % 66.1% 27.6% 33.6% 42 8% 4.6% -15.8% -4 5% 14.1% 19.0%
Gross profit 191 299 494 895 1,449 1,519 1,111 982 1,173 1,368
Gross margin 19.1% 18.0% 23.3% 31.6% 35.9% 36.0% 31.2% 28.9% 30.3% 29.7%
change (bps) (109) 528 831 425 g (473) (232) 136 (60)
SG&A (173) (296) (412) (621) (1,013) (1,141) (1,203) (1,149) (1,200) (1,257)
As % of sales 17.3% 17.8% 19.5% 21.9% 25.1% 27.0% 33.8% 33.8% 31.0% 27.3%
EBITDA 17 (3) 83 282 504 445 45 (99) 65 208
EBIT (operating profit) 16 (5) 78 266 468 382 (32) (167) (11) 126
yoy % -130.1% -1736.9% 240.8% 75.6% -18.4% -108.3% 425.9% -93.2% -1203.7%
EBIT margin 1.6% -0.3% 3.7% 9.4% 11.6% 9.0% -0.9% -4.9% -0.3% 2.7%
Net income to shareholders 15 10 93 269 483 501 121 (38) 114 251
yoy % -35.3% 881.4% 187.8% 79.9% 37% -76.0% -131.3% -402.3% 120.6%
EPS - basic 1.63 0.94 3.07 [AYS 10.09 718 1.72 -0.54 183 3.59
EPS - fully diluted (analyst) 1.63 0.94 3.07 [AYS 10.09 7.16 1.72 -0.54 1.63 3.59
Dividend payout ratio 0% 0% 0% 22% 31% 30% 17% 17% 30% 30%
Segmental information 2017 2018 2019 2020 2021 2022E 2023E 2024E 2025E 2026E
The whole machine products 940 1,552 1,978 2,651 3,785 3,938 3,212 3,072 3,457 3,775
Projectors 896 1,339 1,745 2,304 3,501 3,863 2,874 2,754 3,109 3,402
Innovative products - a7 60 227 219 161 191 162 178 196
Laser television 44 1585 173 120 64 114 147 156 170 178
Accessories products 49 82 101 111 159 156 170 157 176 192
Internet service & others 9 25 38 86 94 128 175 168 241 642
Group revenue 999 1,659 2,116 2,828 4,038 4,222 3,557 3,396 3,875 4,610
% yoy
The whole machine products 65.1% 27.4% 34.1% 42.7% 4.1% -18.4% -4.3% 12.5% 9.2%
Projectors 49.5% 30.3% 32.0% 52.0% 4.6% -21.5% -4.2% 12.9% 9.4%
Innovative products 5.0% 279.3% -3.5% -26.5% 18.3% -14.9% 10.0% 10.0%
Laser television 252 7% 11.4% -30.7% -46.7% 78.9% 28.8% 5.8% 9.1% 4.5%
Accessories products 65.8% 24.0% 9.5% 43.4% -1.6% 86% -1.7% 12.5% 92%
Internet service & others 171 9% 49.1% 75.8% 43.1% 35.5% 36.9% -4.3% 44 0% 165.8%
Group revenue 66.1% 27.6% 33.6% 42.8% 4.6% -15.8% -4.5% 14.1% 19.0%
Revenue mix
The whole machine products 94.1% 93.6% 93.4% 93.8% 93.7% 93.3% 90.3% 90.5% 89.2% 81.9%
Projectors 89.7% 80.8% 82.4% 81.5% 86.7% 86.7% 80.8% 81.1% 80.2% 73.8%
Innovative products 0.0% 3.4% 2.8% 8.0% 5.4% 3.8% 5.4% 4.8% 4.6% 4.3%
Laser television 4.4% 9.4% 8.2% 4.2% 1.6% 2.7% 4.1% 4.8% 4.4% 3.9%
Accessories products 4.9% 4.9% 4.8% 39% 3.9% 3.7% 4.8% 4.6% 4.5% 4.2%
Internet service & others 0.9% 1.5% 1.8% 2.3% 2.3% 3.0% 4.9% 4.9% 6.2% 13.9%
Group revenue 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
GPM
The whole machine products 17 6% 16.4% 21.5% 30.2% 34.5% 34.4% 27.5% 25.4% 27.0% 26.9%
Accessories products 40.8% 35.1% 41.5% 43.7% 50.3% 49.2% 50.0% 47.0% 47.0% 47.0%
Internet service & others 56.8% 64.6% 70.9% 70.8% 68.7% 69.4% 82.3% 77.3% 65.8% 40.8%
Group gross margin 18.1% 18.0% 23.3% 31.6% 35.9% 36.0% 31.2% 28.9% 30.3% 29.7%
By gecgraphy
Domestic 994 1,570 2,059 2,626 3,574 3,401 2617 2,262 2,556 3,072
Overseas 0 76 41 177 434 790 913 1,107 1,291 1,510
Group revenue 999 1,659 2,116 2,828 4,038 4,222 3,557 3,396 3,875 4,610
Geographic growth
Domestic 57.9% 31.2% 275% 36.1% -4.8% -23.1% -13.6% 13.0% 20.2%
Overseas 24027 5% -46.1% 330.4% 145.2% 82.0% 15.6% 21.3% 16.6% 17.0%
Group revenue 66.1% 27.6% 33.6% 42.8% 4.6% -15.8% -4.5% 14.1% 19.0%
GPM
Domestic 30.4% 355% 33.7% 26.7% 21.3% 23.1% 22 4%
Overseas 48.5% 40.4% 47.5% 44.8% 44 6% 44 6% 44 8%
Group gross margin 23.3% 31.6% 35.9% 36.0% 31.2% 28.9% 30.3% 29.7%
% of sales
SG&A 17.3% 17.8% 19.5% 21.9% 25.1% 27.0% 33.8% 33.8% 31.0% 27.3%
Sales expense 10.9% 11.3% 12.2% 13.9% 15.4% 14.2% 18.1% 18.3% 17.0% 15.1%
. A&P 0.0% 3.9% 3.5% 5.8% 7.7% 6.0% T.4% 7.4% 6.6% 56%
.. Payroll 1.6% 2.4% 31% 28% 2.9% 3.7% 5.0% 5.2% 4.9% 4.5%
.. Other sales expense 9.3% 5.0% 5.7% 5.5% 4.8% 4.4% 5.7% 57% 5.4% 51%
Admin. expense 6.0% 6.2% 6.9% 7.3% 9.1% 12.3% 14.9% 14.8% 13.2% 11.4%
. R&D expense 3.3% 3.8% 3.8% 4.9% 6.5% 8.9% 10.7% 11.0% 9.9% 86%
_. Other admin. expense 2.7% 2.4% 3.0% 2.4% 26% 3.4% 4.2% 3.7% 3.3% 2.8%

RRFR: ATRE, BEERRATAD

Man Wah Holdings (1999.HK, Upgrade to Neutral)
Investment thesis:

Man Wah Holdings is the largest recliner sofa manufacturer worldwide and an emerging
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leader in China’ s upholstered furniture industry. It used to enjoy very fast expansion
leveraging its advantageous manufacturing capability in vertical integration and global
footprint, and successfully transformed itself into a leading player in the domestic retail
market despite its export-focused origins. However, the aggressive store expansion in
2020-21 came at the cost of declining SSSG amid a weak property market and COVID
resurgence. We upgrade the stock to Neutral (from Sell) as we see balanced risk-reward
now after consistent underperformance of the stock driven by domestic demand
weakness and a potential boost from trade-in program. After we added the stock to the
Sell list on Aug 3, 2022, Man Wah' s share price has significantly underperformed
benchmark HSI (-25% vs -4%) primarily due to the weak demand in domestic market,
consistent with our sell thesis.

Earnings/TP revisions:

Based on its latest results (1HFY25), we see that the company still faces demand
challenges in China evidenced by the -17% yoy revenue decline mostly dragged by its
recliner sofa business. However, we expect this decline to sequentially narrow as
demand will be partly supported by the trade-in program. Moreover, the company’ s
valuation has now fallen to 7.5x 26E P/E based on our estimates, below the historical
median of 11.9x, reflecting most of the market’ s bearish view. The stock is currently
trading at 7.0% dividend yield, providing downside protection from a yield perspective.
We therefore upgrade the stock to Neutral on limited downside (+3% vs. +1% of
coverage average).

We revise our 2024-26E revenue forecast by 1.0%-1.2% in FY25-27E by factoring in
faster domestic revenue growth partly supported by trade-in program while maintaining
our overseas revenue forecast largely unchanged. We revise our 2024-26E net profits
forecast by 1.1% - 1.6% by factoring in the revenue growth improvement.

We reduce our exit multiple for the company to 9x from previous 10x to reflect the
lowered growth expectation in the mid-term. Accordingly, our new TP lowers to HK$4.9
(from HK$5.3) based on an 9X (from 10X) exit multiple applied to FY2027E EPS and
discounted backed to FY2026E using a 10% cost of equity (unchanged), implying 3%
upside from the last closing share price.

Where we are vs consensus: Our FY26E-FY27E EPS forecasts are -10%/-15% vs Wind
consensus, with -7%/-11% revenue forecasts vs Wind for FY26E-FY27E. This likely
reflects our more conservative view on furniture demand impacted by property market
and SSSG decline after store expansion.

Key risks: 1) Better/Weaker-than-expected macro conditions; 2)
Faster/Slower-than-expected product expansion; 3) Lower/Higher-than-expected raw
material costs; 3) Less/More intensified competition; 4) Lower/Higher-than-expected
tariffs on overseas factories.
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B3k 35: We revise our 2024-26E revenue forecast by 1.0%-1.2% in FY25-27E by factoring in faster domestic revenue growth
partly supported by trade-in program while maintaining our overseas revenue forecast largely unchanged. We revise our
2024-26E net profits forecast by 1.1% - 1.6% by factoring in the revenue growth improvement.

New vs Old

e o L [ [ —
1999 HK FY2022 FY2023 FY2024 | FY2025E FY2026E FY2027E | FY2025E FY2026E FY2027E | FY2025E FY2026E FY2027E
Revenue 21497 17351 18411 17537 18129 18614 17333 17918 18434 1.2% 12% 1.0%
Growth, yoy % 30.8% -19.3% 6.1%  -47% 3.4% 27% -5.9% 3.4% 29% 1.1% 00% -02%
GPM 367%  385%  39.4%  39.3%  393%  39.3% 39.3%  393%  39.2% 0.0% 0.0% 0.0%
GPM chg (bps) 178 88 (3 3) (4) (6) (3) )

EBIT 2819 2335 2,895 2882 2947 2990 2,839 2903 2,952 1.5% 15% 1.3%
Growth, yoy % 159% -17.2%  240% -04% 2.3% 1.4% -1.9% 22% 1.7% 1.5% 00% -03%
OPM 131%  135% 157% 164% 163%  16.1% 164%  162%  16.0% 0.1% 0.1% 0.0%
OPM chg (bps) 35 227 71 (18) (20) 65 (18) (18)

Net income 2247 1915 2302 2240 2327 2393 2205 2291 2,367 1.6% 16% 1.1%
Growth, yoy % 16.8% -148%  202% -27% 3.9% 2.8% -4.2% 39% 3.3% 1.5% 00% -05%
NPM 105% 11.0% 125% 12.8% 128%  12.9% 127% 128%  12.8% 0.0% 0.1% 0.0%
EPS 057 0.49 0.59 0.57 0.60 061 057 0.59 0.61 1.6% 16% 1.1%

BERR: DRHE SRERRARRY

1999.HK 12m Price Target HK$4.9 Price: HK$4.75 Upside: 3.2%
324 3/25E 3I26E J2TE
Market cap: HKS18.1bn /52.3bn Revenue (HKS mn) New 18,411.2 17,536.9 18,128.8 18,614.0
Enterprise value: HKS319.2bn /32.5bn  Revenue (HKS mn) Old 18,4112 17,333.0 17.818.3 18,433.7
3m ADTY :HKS42 0mn/55.4mn  EBITDA (HKS mn) 34683 3,4509 3,589.0 3,665.8
China EPS (HKS)New 0.59 0.57 0.60 061
China Consumer Durables EPS (HKS) Old 0.59 0.57 0.59 0.81

M&A Rank: 3
Leases ind. in net debt & EV?: Yes

924 3/25E 9/25E J26E
EPS (HKS) 0.29 0.28 0.30 0.30

Source: Companydsts, Goldman Sachs Riesssmh estimates, Fact5et Prics a5 of 14 Jan 2025 closs.
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B3k 36: Man Wah’ s key financials (Rmb mn)

Major P&L items FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025E FY2026E FY2027E
Total sales/revenues 10,027 11,258 12,144 16,434 21,497 17,3511 18,411.2 17,536.9 18,128.8 18,614.0
yoy % 28.9% 12.3% 7.9% 35.3% 30.8% -19.3% 6.1% -4.7% 3.4% 2.7%
Gross profit 3,743 3,837 4418 5,929 7,891 6,678 7,248 6,898 7,126 7,309
Gross margin 37.3% 341% 36.4% 36 1% 36.7% 38.5% 39 4% 39.3% 39.3% 39.3%
change (bps) (455) (325) 229 (30) 63 178 88 (3) (3) 4)
SG&A (2,135) (2,356) (2,624) (3,897T) (5,243) (4,365) (4,270) (3,937) (4,097) (4,238)
As % of sales 21.3% 20.9% 216% 23.7% 24.4% 252% 23.2% 22.5% 22.6% 22.8%
EBITDA 2,137 2,010 2,540 2,925 3,503 3,020 3,468 3,491 3,589 3,666
EBIT (operating profit) 1,936 1,753 2,138 2,432 2,819 2,335 2,895 2,882 2,947 2,990
yoy % 3.4% -9.5% 22.0% 13.7% 15.9% -17.2% 24.0% -04% 23% 1.4%
EBIT margin 19.3% 15.6% 17.6% 14.8% 13.1% 13.5% 15.7% 16.4% 16.3% 16.1%
Netincome to shareholders 1,536 1,364 1,638 1,925 2,247 1,915 2,302 2,240 2,327 2393
yoy % -12.4% -11.2% 20.1% 17.5% 16.8% -14.8% 20.2% -2.7% 3.9% 2.8%
EPS - basic 0.40 0.36 043 0.50 057 0.49 0.59 0.57 0.60 0.61
EPS - fully diluted (analyst) 0.40 0.36 043 0.50 0.57 0.49 0.59 0.57 0.60 0.61
Dividend payout ratio 62% 34% 44% 52% 53% 51% 51% 52% 52% 52%
Segmental information FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025E FY2026E FY2027E
Sofa and ancillary products 8,076 8,616 8,155 11,724 14,617 12,299 12,659 12,237 12,643 12,961
Other products 926 1,819 2,453 3,708 5618 4,144 4,807 4,220 4406 4573
Other business - - 792 238 37 296 27 271 27 271
Home Group a7 824 744 764 891 613 674 809 809 809
Others 154 - - - - - - - - -
Group revenue 10,027 11,258 12,144 16,434 21,497 17,351 18,411 17,537 18,129 18,614
% yoy
Sofa and ancillary products 15.7% 6.7% -5.3% 43.8% 24.7% -15.9% 2.9% -3.3% 3.3% 25%
Other products 55 7% 96.4% 34.9% 51.2% 51.5% -26.2% 16.0% -12.2% 4.4% 3.8%
Other business -69.9% 55.7% -20.3% -8.5% 0.0% 0.0% 0.0%
Home Group 330.1% -5.4% -9.7% 2.7% 16.6% -31.2% 10.0% 20.0% 0.0% 0.0%
Others -100.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Group revenue 28.9% 12.3% 7.9% 35.3% 30.8% -19.3% 6.1% 4.7% 3.4% 2.7%
Segment profits (recurring profits before tax)
Sofa and ancillary products 232% 20.6% 19 8% 16 5% 14.7% 15.0% 16.9% 17 4% 17 4% 17.4%
Other products 22.8% 19.9% 18.9% 15.4% 16.1% 16.7% 18.4% 17.4% 17.4% 17.4%
Other business 36.6% 11.7% 53.3% 59.2% 73.6% 73.6% 73.6% 73.6%
Home Group 1.8% 2.1% 5.5% 11.3% 0.9% -65.6% 0.5% 0.5% 0.5% 0.5%
Others 16.4%
Group margin 21.2% 19.1% 19.8% 15.9% 15.1% 15.4% 17.5% 17.5% 17.5% 17.5%
By gecgraphy
Overseas 5,195 5769 5190 8,220 7,933 5,962 6,154 6,928 7195 7,468
North America 3,500 4,148 3,508 4,579 5,667 4,189 4,284 45674 4797 5,032
Europe and others 1,605 1,621 1,682 1,641 2,265 1,774 1,869 2,354 2,397 2437
Domestic 4.8 5,489 6,955 10,214 13,564 11,389 12,258 10,609 10,934 11,146
Group revenue 10,027 11,258 12,144 16,434 21,497 17,351 18,411 17,537 18,129 18,614
Geographic growth
Overseas 17.6% 11.0% -10.0% 19.9% 275% -24.8% 3.2% 12.6% 3.8% 3.8%
North America 26% 16.5% -15.4% 30 5% 23.8% -26.1% 2.3% 6.8% 4.9% 49%
Europe and others 749% 1.0% 3.8% -2 4% 38.1% 21.7% 54% 259% 1.8% 1.6%
Domestic 43.7% 13.6% 26.7% 46.9% 32.8% -16.0% 7.6% -13.5% 31% 1.9%
Group revenue 28.9% 12.3% 7.9% 35.3% 30.8% -19.3% 6.1% -4.7% 3.4% 2.7%
% of sales
SG&A 21.3% 20.9% 216% 23.7% 24.4% 252% 23.2% 22.5% 22.6% 22.8%
Sales expense 16.9% 16.0% 16.5% 19.0% 19.5% 19.1% 18.0% 18.6% 18.7% 18.9%
_A&P 23% 1.9% 23% 2.9% 25% 27% 31% 33% 3.4% 35%
_. Payrall 29% 25% 28% 3.0% 3.7% 4.5% 4.4% 4.4% 4.4% 4.4%
.. Other sales expense 11.6% 11.6% 11.4% 13.1% 13.2% 11.9% 10.5% 10.9% 10.9% 11.0%
Admin. expense 4.4% 4.9% 51% 4.7% 4.9% 6.0% 5.2% 3.9% 3.9% 3.9%
.. R&D expense 0.3% 0.7% 0.7% 0.7% 0.7% 0.7% 0.7% 0.7% 0.7% 0.7%
_. Other admin. expense 41% 42% 4.4% 4.0% 42% 53% 4.5% 32% 32% 32%

RRRR: A TR, BREFILATRE

Summary of earnings/TP revisions

We revise our 2024E-26E revenue for our coverage companies by -4% - 4%, revise
OPM by -1.5ppt to 0.7ppt, which lead to -13% - 16% EPS revision, mainly factoring in: 1)
faster domestic demand growth for categories that are benefited, including white goods,
maijor kitchen appliances, select small appliances and furniture products; 2) resultant
higher domestic margins due to better demand and mix for companies benefited from
trade-in program; and 3) the latest industry data. We revise multiples for XGimi and Man
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Wah to 23X and 9X (from 17X and 10X) to reflect business expansion and lower
mid-term growth outlook respectively. We roll-forward the valuation for Bear, Xinbao and
Anker to 2025E P/E (from 24E-25E average P/E), while the valuation of rest of coverage
companies remain using discounted P/E based on 2026E EPS. Accordingly, we revise
our TP by -8% to 32%.

B3 37: Summary of ratings, earnings/TP revisions

Compan Ticker Rating Valuation method Multiple Target Price
pany new ol new old new old change WD % 24E 25 26E 23A 24 25 Z3A 24E 256 23A 24E 25E 234 24E 25E
White qoods
Midea A 000333.52 Buy Rmb T46 Discounted P/E 9% 16 16 890 87.0 2% e P T 15.5x 1500 1330 185x 17.9x 139x 14% 13% 13% 4% 4% 5%
MideaH 0300 HK By HK§ 751 Discounted P/E 16 16 890 89.0 14.7x 1420 12.6¢ 17.5% 16.9x 130x 14% 13% 13% 4% % 5%
Gree 000651.82 Buy Rmb 4586 Discounted P/E 9.5% 10 10 510 50.0 2% 11.7% 0% 2% 0% 89x 8¢ 8.0x 9.9x 8.3x a9 18% 6% 5% 5% 8% 6%
HalerA 600690.88 By Rmo 27.4 Discounted P/E 330 3230 20.5% 13.6x 13.8¢ 12.4x 18.8x 16.6x 149 13% 13% 1% 3% 3% 4%
9.5% 15 15 0% 0% -1%
HaierH 6690 HK By HKS  25.2 Discounted PIE 320 320 oz 135 119 107 A7Mx  154x 136 13% 3% 1% 3% 4% 0%
Hisense A 000921.82 By Rmb 38 Discounted P/E a5% 12K 1Bx12x 370 370 16.5% 19 19 % 15.5x 1360 11,90 181x 15.8x 139x 98% 14% 14% 3% 4% 4%
Hisense H 0821 HK. Buy HKS 265 Discounted P/E 310 30 17.2% 12.2x 10.6x 9.dx 14.3x 12.5x 11.0x 98% 14% 14% 4% 5% 5%
Kitchen appliances
Robam 002508.82 Buyy Rmb 208 Discounted P/E 9.5% 14 14 260 250 4% 1% 7% 4% 11.4x 11.8¢ 10.5¢ 14.2x 147x 13 1x 10% -3% 12% 5% 5% 6%
Meida 002677.82 Sel Rmb 71 Discounted P/E 9.5% 1" 11 43 46 -39.6% 0% 7% 8% 9.9x 275 203 6.0x 16.6x 122 % -64% 3% 11% 3% 4%
Small appliances
Supor 002032.82 By Rmb 536 Discounted P/E 9.5% 22 22 650 620 5% - 1% 4% 2% 19.8x 19.5¢ 17.8¢ 24.1x 236x 21.9¢ %6 2% 10% 9% 4% 9%
Joyoung 00224252 Sel  Rmb a7 Discounted P/E 9.5% 15 15 68 6.4 6%  -30.2% 496- 5% 19.2x 83 1x 237 13.4x 65.0x 165 -27% 77996- 2% 0% 1%
Ecovacs 603486.8S Sel Rmb 452 Discounted P/E 9.5% 17 17 440 420 5% -2.6% 0% 9% 2% 34.2¢ 2160 16. 1% 333x 21.0x 137 -64% 97% 4% 1% 1% 2%
Roborock 688169.5S MNeutral Rmb  226.5 Discounted PIE 9.5% 19 19 2500 2400 4% 10.4% 1% 2% 2% 14.9% 19.9¢ 1776 16.0x 21.0x 19,5 73% 4% 10% 2% 2% 2%
XGimi 688696.55 Sell Neutral Rmb  104.0 Discounted P/E 9.5% 23 17 750 57.0] -27.8% 0% 3% 4% 60.4x -1929x 63.8¢ 436x -139.2x 46.0x -76% -131% - 0% 0% 0%
Appatronics 688007.8S Sel Rmb  14.4 Discounted P/E 9.5% 23 23 120 130 -16.4% 0% 5% -2% 62.4x 80.0x 3280 52.2x 66.9x 274 -14% -20% 144% 1% 0% 1%
Bear 002959.8Z Meutral Rmb  43.1 2025E PIE 2024E-25E PIE 9.5% 16 16 390 3260 8% -0.6% 0% 2% % 13.2x 233 17.7x 13.7x 21.1x 161X 19% -37% 31% 3% 2% 2%
Xinbao 002705.82 Neutral Rmb  15.2 2025E P/E 2024E-25E PIE 9.5% " 11 153 143 7% 0.5% 0% 0% 0% 12.8x 12.3¢ 11.00 12.9x 12.4x 1.0 2 3% 12% 3% 3% 3%
Anker 300866.5Z MNeutral Rmb  104.3 2025E P/E 2024E-25€E PIE 9.5% 20 20 860 830 4% -17.6% 0% 0% (2 26.3x 2600 24.4¢ 21.6x 23.1x 201 41% 2% 12% 2% 2% 2%
Furniture & home products
Opple 603515.58 Neutral Rmo  16.2 Discounted P/E 92.8% 14 14 174 169 3% 7.6% 0% 1% 1% 12.9% 12.7% 12.68¢ 13.9x 14.7x% 136x 18% % 8% 5% % 6%
Gongniu 603195.55 Neutral Rmb  67.8 Discounted P/E 9.5% 23 23 TI0 740 4% 13.6% 0% 0% % 15.5x 202 18 5¢ 17.7x 229x 21.0¢ 21% 12% 9% 5% 4% 4%
Oppein 603833.88 Sel Rmb  63.1 Discounted P/E 9.8% 13 13 580 55.0 5% -8.1% 1% 3% 3% 127x 139 1320 11.6x 128x 121% 13% -9% 6% 4% 4% 4%
Suofeiya 00257252 Neutral Rmb  15.3 Discounted P/E 9.8% 12 12 150 15.0 -1.9% 0% 3% 2% 11.7x 11.9¢ 11.20 11.5x 11.7x 11.0x 19% -2% 6% 6% 6% 7%
GZsP 300616.82 Sel Rmb 117 Discounted P/E 9.8% 10 10 69 7.6 -41.0% 0% _ 357x -250x 64.5¢ 21.1x  -147x 38 40% -243% -139% 8% 0% 0%
Manwah 1999 HK Meutral ~ Sell  HKE 48 Discounted PIE 10.0% 9 10 49 5.3 3.2% 2% 2% 1% 8.0x 82 8.0x 8.3x 8.0x a2 20% -3% 4% 6% 6% %
Jason Furniture 603816.5S By Rmb 27.1 Discounted P/E 9.8% 13 13 330 320 3% 0% 0% 0% 11.1x 11.8¢ 10.6x 13.5x 14.3x 129 11% -6% 1% 5% 5% 5%
Arraw 001322.82 Neutral Rmb 8.0 dscounted PE 9.8% 14 14 69 6.7 3% -13.6% 1% -1% 1% 18.2x 1.4 2080 15.7x% 357x 179 -28% -56% 99% 2% 1% 1%
Pricing as of Jan 14, 2024
SERMISEIE . NS W = R 2N 3
REFR: ARKE SREHREMRE
B3k 38: GSe vs Wind consensus
Sales (mn) Net profits (mn) Sales Net profits NPM
P — Gse Gse G s Wind cons (%) ©S v Wind cons. (%) ©S vs Wind cons (bps)
= 2024E 2025 2026t 20 2M24E 2025 20268 2024E 2024E 20256 2026k 2024 2025E  2026E _ 2024E 2025 2026

Midea Group 000233.5Z 411000 445983 474712 408,358 37961 42737 46575 38410 1 % 0% 0% 16
Gree Electric 00065152 201135 213011 212447 208,008 30743 322% M3 31742 4% 4% e 2% 5% 43% 10 a2 58
Heier Smart Home B00600.55 271,988 295580 310859 179 20,926 2259 19,108 1% 1% 0% 2% 3% 7% 4 EY 1
Hisense Home Appliances 00032152 92740 100,814 106867 3247 3713 401 3330 1% 2% 4% 2% 2% 5% = E) 3
Hangzhou Robam Appliances  002508.5Z 10,941 11842 12,033 1682 1,880 1914 1572 0% 2% 2% 1% % 0% 10 37 25
Zhejiang Meida 002677.5Z 922 1047 1100 167 227 7 8% 5% [ 2% -13% 7% I 163 97
Zhejiang Supor 00203257 22662 24198 25716 2221 2424 2,39 0% 4% 2% 4% 2% 4% 33 16 22
Joyoung 00z225Z 9050 9752 10324 8 38 3@ 3% 2% 5% 0% -16% 2% 97 54 a2
Ecovacs 50348655 16131 18035 13854 1206 1618 1@9 4% 1% 4% 0% 1% 2% 5 a1 15
Roborock 838169.55 10913 12841 14051 2142 2357 2681 0% 4% 3% % 9% Ed 40 s
XGimi 683606.55 3398 3875 4810 38 114 251 4% 1% 26% s% NSE 98 14
Appotronics 53300755 2358 2804 3307 8 202 264 4% 5% % 9% 4% 3% 4 13 47
Bear 0029.5Z 4848 5088 5416 200 38 40 1% 2% 1% 2% &% 3% 21 32 it
Xinbao 00270552 16784 17,860 13,023 1004 1127 1182 0% 3% % % 8% 43% 42 a1 1
Anker 3008E.SZ 24001 28212 31772 1870 2282 241 2% 2% % 3% o% 6% 42 2 2
Gongniu 80319585 17,053 18g82 20257 4342 4744 506 1% 2% 4% 1% 2% 5% 5 10 £
Opple Lighting 50351555 7283 7767 8210 873 946 1002 1% % A% A% 1% 3% 16 21 23
Oppei Home Group B03833.55 19648 20386 20,790 2789 2922 3010 0% 2% 5% 2% 2% 2% 37 £ &0
Suofsiya Home Collection 00257252 10951 11,534 12024 11347 123 1215 1370 3% 5% =% 4% 8% 13% -1 28 44
Guangzhou Shangpin 300616.52 3935 4178 4281 4,000 4321 93 8 147 4% 3% 2% 8% -a5% (G 21 s9[ e
Man Wah 1999 HK 17537 18129 18614 18220 19484 20851 2240 2,327 2,393 4% %l 5% -10% 5% 21 a9 58
Jason Furriture 60381655 18086 20535 21771 13182 20789 2550 1888 2084 2,250 4% 4% 2% 2% 0% 2% -10 3 13
Arow 00132252 7200 7693 7970 7288 733} 187 a2 519 A% 2% % 25% 10% 23% 84 <1 [

BERR: 15, mBREHRATRE
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B3k 39: Summary of key risks of our coverage companies

Company Ticker
‘White goods
Midea A 000323.8Z
Midea H 0300 HK
Gree 000651.8Z
Haier A 600690.55
Haier H 6690.HK
Hisense A 000821.52
Hisense H 0921 HK

Kitchen appliances

Robam 002508.8Z

Meida 002677.52

Small appliances

Supor 002032.5Z2
Joyoung 002242.8Z
Ecovacs 603486.55
Roborock 688168.55
KGimi 688696.55
Appotronics 688007.53
Bear 002959.8Z
Xinbao 002705.52
Anker 300866.52

Furniture & home products

Opple 603515.55
Gongniu 603195.55
Oppein 603833.58
Suofeiya 002572.8Z
GZSP 300616.52
Man Wah 1999 HK.

Jason Furniture 603816.88

Arrow 001322.5Z

Pricing as of Jan 14, 2025

Buy

Buy

Buy

Buy

Sell

Buy

Sell

Sell

Neutral

Sell

Sell

Meutral

Neutral

Neutral

Neutral

Neutral

Sell

Meutral

Sell

Neutral

Buy

Neutral

Pricing

currency

Rmb

HKS

Rmb

Rmb

HKS

Rmb

HKS

Rmb

Rmb

Rmb

Rmb

Rmb

Rmb

Rmb

Rmb

Rmb

Rmb

Rmb

Rmb

Rmb

Rmb

Rmb

Rmb

HKS

Rmb

Rmb

89.0

89.0

43

65.0

2500

7

o

0

12.0

39.0

86.0

174
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49

746
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53.6
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2265

1040

14.4

431

1043
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63.1

15.3
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8.0

19%

19%

12%

20%

27%

10%

17%

25%

-40%

21%

-30%

10%

-28%

-16%

-10%

0%

-18%

8%

14%

-8%

-2%

-41%

3%

22%

14%

Discounted P/E

Discounted P/E

Discounted P/E

Discounted P/E

Discounted P/E

Discounted P/E

Discounted P/E

Discounted P/E

Discounted P/E

Discounted P/E

Discounted P/E

Discounted P/E

Discounted P/E

Discounted P/E

Discounted P/E

2025E PIE

2025E PIE

2025E PIE

Discounted P/E

Discounted P/E

Discounted P/E

Discounted P/E

Discounted P/E

Discounted P/E

Discounted P/E

Discounted P/E

16x012x

22

23

23

20

23

Valuatio
Exit
Method s COE

9.5%

95%

95%

9.5%

95%

95%

9.5%

9.5%

9.8%

95%

9.8%

9.8%

10.0%

9.8%

Key Risks

1) Worse-than-expected disruption on white goods demand from weaker macro globally; 2) Rising material costs affecting product margins;
3) Execution risk of its premiumization strategy; and 4) Rising competition in the low-to-mid-end segment.

1) Worse-than-expected disruption to white goods demand from weaker macro and property market, 2) rising material costs such as those
for steel and copper, which could erode GPM; 3) high channel inventory, which could negatively impact ex-factory shipments and thus
revenue growth; and 4) diversification into other areas including other home appliances, which could reduce return on capital in the short
term.

1) Worse-than-expected disruption on white goods demand from weaker macro globally, 2) Rising raw materials costs; 3) Less effective in
marketing/channel expenses savings; 4) Failure to integrate Candy successfully and realize acquisition synergies.

1) Worse-than-expected disruption in white goods demand from weaker macro globally; 2) a further property market slowdown leading to
sluggish demand for VRF, 3) increasing competition from domestic players that may jeopardize the leading position of its Hisense-Hitachi
JV, 4) increasing penetration in the developer channel resulting in margin dilution; 5) below-expected integration of the Hisense-Hitachi JV,
and 6) lower-than-expected performance of the company’s legacy white goods business.

1) increasing competition from mass-market players such as Vatti and Supor, which could hurt growth, especially in the lower-tier cities and
online channels; 2) an increasing share of the developer channel, which could dilute overall operating margins; and 3) failure to launch new
successful products such as dishwashers, steam ovens and integrated range hoeds, which would impact revenue growth.

1) better macro and property market; 2) better-th: pected easing in raw costs; 3) less intense competition from new players
and better market share gains, and 4) better-than-expected execution on online platforms.

1) sluggish consumer demand for cookware and small kitchen appliances in the event consumer confidence is further impacted by the
macro economic slowdown; 2) failure to launch popular new products to further boost revenue growth; and 3) failure to expand into the
premium segment.

1) Eletter than-expected small appliance demand; 2) Better-than-expected pricing from either premiumization or competitive dynamics; 3)
th pected margins with related-party exports and supply chain management; 4) Better-than-expected new product launches

1) faster demand recovery supported by better-th: pected macro ¢ 2) better-than-expected product development/expansion; 3)
easing competition. What would make us more positive: 1) better cleaning appliances demand;, 2) more favorable pricing environment, 3)
improving marketing efficiency.

1) Intensifying/easing competition in domesticioverseas market; 2) slowerfaster-than-expected product launch or new category expansion;
3) faster/slower growing lower-margin direct sales; 4) a declinefincrease in disposable income and consumer confidence from weaker
macro conditions; 5) potential tariff changes.

1) Better-th; pected macro 2) Better-th:
material costs; 4) Less intensified competition

pected product Iaunches and 2B expansion; 3) Lower-than-expected raw
1) better-than-expected macro conditions; 2) less intensified competition; 3) lower-than-expected raw material costs; and 4) better-than-
expected product launches and expansion, which could lead to faster growth,

1) Weaker/betterthan-expected demand recovery; 2) intensifying/easing competition; 3) rising/decreasing raw material costs; 4)
unsuccessful/successful channel expansion or product launches

1) Slowerfaster economic growth dragging/boosting demand;, 2) Worse-than-expected integration of acquired companies; 3)
Product/channel expansion above/below expectation; 4) Rising/falling raw materials/shipping costs, 5) More/less intensified competition.

1) weaker-/bett

competition

than-expected macro c . 2) weaker/better product launches and channeliregion expansion; 3) weaker/better

Downside risks: 1) A further property tightening policy that could negatively affect industryicompany growth; 2) rising competition which could
negatively impact margins;and 3) further expansion into professional channels that could dilute margins. Upside risks: 1) a better-than-
expected recovery in the offline retail channel; and 2) better-than-expected margins due to easing competition

1) Weaks than-expected macro c . 2) Intensifying/easing competition; 3) Slower/faster channel expansion or
unsuccessful/betterthan-expected product launches, and 4) Rising/declining raw materials costs

bett

1) Leosening on government propery policiesiactions; 2) faster-than-expected growth in emerging channels; 3) successful expansion of
product portfolio.

1) Better-worse-than-expected property marketimpacting demand; 2) Product/channel expansion above/below expectations; 3) Morefless
intense competition; 4) Larger/smaller share of the developer channel to dilute/expand margins

1) better-than-expected revenue growth from marketing strategy and confribution of outsourced products; 2) better-than-expected margin
performance due to expense control; and 3) loosening of current property market tightening policies

1) Better\Weaker-than-expected macro conditions; 2) Faster/Sl th pected product 1, 3) LowerHigher-than-expected raw
material costs,; 3) LessiMore intensified competition; 4) Lower/Higher-than-expected tariffs on overseas factories.

1) Slower economic growth dragging demand; 2) Worse-than-expected of acquired ¢
below expectation; 4) Rising raw materials/shipping costs; 5) More intensified competition.

1 3)P el

1) Faster/'slower-than-expected demand recovery from further housing market deterioration or consumer confidence further dampening; 2)
Market share gain/erosion on channel expansion or product di ; 3) Ou margin improvement based on industry
competition landscape, raw material costs and in-house capacity buildup pace.

R
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B % 40: Summary of EPS changes
| EPSfnew) |  EPS{od) [  EPSchange |

Company Ticker 24E 25E 26E 24E 25E 26E 24E 25E 26E
White goods
Midea A 000333.572 4,95 5.59 6.09 4.96 554 6.03 0% 1% 1%
Midea H 0300 HK 4.96 5.59 6.09 4.96 554 6.03 0% 1% 1%
Gree 000651.52 545 573 568 5.46 561 567 0% 2% 0%
Haier A 600690 55 1.99 222 239 1.99 222 241 0% 0% -1%
HaierH G690 HK 1.99 222 239 1.99 222 24 0% 0% -1%
Hisensze A 000921.52 234 2 66 288 236 264 294 -1% 1% -2%
Hisense H 0821.HK 24 2.66 2383 236 264 294 -1% 1% -2%
Kitchen appliances
Robam 002508.52 177 1.9 202 1.76 1.85 1.95 1% 7% 4%
Meida 002677.52 0.26 0.35 0.42 0.26 0,33 0.46 0% -T% -8%
Small appliances
Supar 002032.82 275 .02 i 2mM 2m 314 1% 4% 2%
Joyoung 002242 37 010 0.4 0.49 0.10 0.35 0.47 4% 16% 5%
Ecovacs 603486.55 209 281 283 209 258 276 0% 9% 2%
Roborock 688169.55 11.64 12.81 14 45 11.47 1253 14.18 1% 2% 2%
HGimi GB88696.55 -0.54 1.63 359 -0.54 1.58 375 0% e -4%
Appotronics 638007.55 018 0.44 0.57 018 042 0.58 0% 5% -2%
Bear 002959.52 1.85 243 262 1.85 Lty | 2.50 0% 5% 5%
Xinbao 002705.52 124 1.39 1.47 1.22 137 1.46 1% 1% 1%
Anker 300866.52 373 423 471 373 4.23 47 0% %% 0%
Furniture & home products
Opple 603515.55 1.18 1.28 1.36 1.18 127 134 0% 1% 1%
Gongniu 603195.55 336 3.67 304 336 366 304 0% 0% 0%
Oppein 603833.55 4.55 4.80 4,94 4.50 4. 65 479 1% e 3%
Suadfeiya 002572 32 123 1.37 1.42 1.23 1.33 1.40 0% 3% 2%
GZ5P 300616.52 -0.47 0.18 0.75 -0.47 021 0.85 0% -13% -12%
Man Wah 1899 HK 0.57 0.60 0.61 0.57 0.59 0.61 2% 2% 1%
Jason Furniture 603816.55 230 255 274 230 255 274 0% 0% 0%
Arrow 001322 52 019 0.33 054 0.19 039 0.53 1% -1% 1%

in RMB except for Man Wah in HKD
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= EIREM=

FH B

A1, AR B, FUREARE, RNREARENAENERRRT BRI ERATRAEESNDIAEE. A, BRIONFENEAHBITES, T
5, R LE5RREPNAGEESNL I EEREERX.

SREENE

SREZHEDSBIB - RARENTEERSTE (DRIMNEBDCE) ATEELALERIINZRHREER, ONEZIERISIER, WSEIR.
HERH (HE) AFEWRR (BK, MSER. HESHRNEESER) . BK. USERAGEEHREZASRAREAKETNERCEEITE, BE
gyﬁ%?‘éﬁmﬁkﬁt%E@@{E%’é’ékﬁﬁ%?ﬁ*ﬂ’ﬂﬁﬁ{m BUUERNEAITEAX TREBEMSEE. TULNABRBXNTEMAEMEL, BIRERE
nT:

EEEMREET - RREWTEHEEEE, EBITDAERNSRAFILE (SRBNXXASRAFNMHEEEE) , REWEIURRATEKRIR. WE
ERERET— RAREMFAL 2R~ EIRE. ROCEFMCROC| (£RENXASEFERE) , BeWBEINRRATNTESERRS. GEGHET—
AREMTEHER, m%R, RN/ERE. EV/EBITDA. EV/IFCF. EV/IDACF (EV/ZHFZFEMMETR) (ERBRUXATRER, maRMBRN/R
£) , RENEIURRAANGERRRS. SAWTES N AEEKES . WSERES MM (100% - HERHRES ) HFEIE,

W55 BER A EERERASEDMIMEMBRFEERNRREDINEENTN, BREARRKZDIPIZENVEFEERMNSAREDINMNFENVBFE
MR (AR ERSREE) .

METHSERREFEFAENITE, BRESNSERAR.

HM ¥

ERIMMNERBHCED, RIMEAHWERRSTRE, FeEREMMEERRE (BT UFBXATELBERTE) UITARLE AR RBERI AT EEM .
REFEMNBBMEBY R RETHBITD, EP19RRQ BN H IR ERRS(30%-50%), 20 KRR NFE(15%-30%), 320 HNEHPERIK
(0%-15%)o M TFTIHD N1 AT, HAVMRRMRIS —FrEREHEEZAFNERNOERNEL T AMWTDRNIWANBLTKR, BERFEIE
BN ERNESH, DPENRIRE B AT U RHA Fidie.

Quantum
QuantumEEHEEMSREREFT L. FUALENSREERESE, CSTUATRE—ATWRADN, HEFBTLMTHE AT 2 @#HTE

Bo

EREE

Anker Innovations Technology, Appotronics Corporation Ltd., Arrow Home Group, Bear Electric Appliance Co., Beijing Roborock Technology, Chengdu
XGimi Technology Co., Ecovacs Robotics Co., Gongniu Group, Gree Electric Appliances Inc., Guangdong Xinbao Electrical, Guangzhou Shangpin
Home Collection, Haier Smart Home Co. (A), Haier Smart Home Co. (H), Hangzhou Robam Appliances, Hisense Home Appliances Group (A), Hisense
Home Appliances Group (H), Jason Furniture Hangzhou Co., Joyoung Co., Man Wah Holdings, Midea Group (A), Midea Group (H), Oppein Home
Group, Opple Lighting Co., Suofeiya Home Collection Co., Zhejiang Meida Industrial Co Ltd. 1 Zhejiang Supor Co. FIBRZIFR 2 T EABHRT
BEAMEM AT RAENITESR:  Anker Innovations Technology, Appotronics Corporation Ltd., Arrow Home Group, Bear Electric Appliance Co., Beijing
Roborock Technology, Chengdu XGimi Technology Co., Ecovacs Robotics Co., Gongniu Group, Gree Electric Appliances Inc., Guangdong Xinbao
Electrical, Guangzhou Shangpin Home Collection, Haier Smart Home Co. (A), Haier Smart Home Co. (H), Hangzhou Robam Appliances, Hisense
Home Appliances Group (A), Hisense Home Appliances Group (H), Jason Furniture Hangzhou Co., Joyoung Co., Man Wah Holdings, Midea Group (A),
Midea Group (H), Oppein Home Group, Opple Lighting Co., Suofeiya Home Collection Co., Zhejiang Meida Industrial Co Ltd., Zhejiang Supor Co.

SAREXNEERE

FEEHMERNE: 155 Whttps://www.gs.com/research/hedge.htmIfI i BE 8. AFEFS R A AEANFEEE S TS NBILHRAWERTRIRS.

PR /R BRITRER
BREATRARHN L RAREECH

PR RBRRITRA
EXN iz B EXN f=25] EH
e 48% | 34% | 18% 64% | 57% | 43%

BZE202551810, SRSRRAMAINS021FBRETE T REITHR. SBATFRECZPHBXKIRAS BPHIANMEZRITY, KA TFXEITRAR
SWRANPHITE, BREFEFINRARIKERR, XEFRDHNEEN, FARKH, WELNLT “Q8FE, HREEMEAXENL M. RABRTREA
RERT BRELE12DACRBERBRITRS N LD REE TR AT &AL,

B AN A8 NP 2

FEEIRERZE: BZHhttps://www.gs.com/research/hedge.htmIfVIF BEE R . ABEFMERABEANEEEEE TS IREEHRIBXARIRE.
EEWE

EEEEEE

FARREPHARBUFAENEEATWEEREN L BEMEHTRZNAEEHNRAED, 1%REMBRN, BERSWIME, FFRREME, >

Eﬁﬁ?ﬂ&i;ﬁﬁaﬁﬂ&%ﬁm’wﬁﬁﬁ, BEES, BERERTE BEZNAR, SRIETHTEBERNRSFISRETHNGS (FHEXTER)
IRZXF,

UTAMMPERNIEE: BNREAFNZFR: SRNBERARLEESTB. SMTETELARRERERRFE S ITIDA TR NEA L TMIES.
ANTTEB: FMWPEHFHNDBLBRTSRAOEF, EFEERARITHERN. SMHEEISRRARES: SRNWBREEZLEESNT. 2WBFETA
ARERERABESMMATARTNEMAATANSRINA. EERME,. FEEELFF: EEXELFIFAESSERIFK, FIEAUTZFINRA 2241
ZFINRA 2202% XN F SR A BMNZR. AFBARFERZIEFHIRS.

WEAH: REPRAHIRE. MER: REXNMER, EREEZINITRECNNEBIANEL, EREFRE, IEREITNREESRL
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7, BSREEMIE: https://www.gs.com/research/hedge.html,

ZEUNREERXAT NI E

UTARTREEZEEAEEZNAEFEEN LR EEWBE ZIINEM B AR EEMERNEE. BWARIL: Goldman Sachs Australia Pty Ltd & EAH<4
MR RRAFTELBTRXWFERNM (1959F (RITE) FIEX) , BETERAFIIRNRERITRS, BFLERTLS, AMMRBESAREHE
tERNBER TR K FRERAFLABTEELRN” HEEF" , EEERESRITUTNERTAIUEHN. FREHFTIREEE, Goldman Sachs
Australia2 BB RIF R HEIR A TeeS SRR/ EF AT RIESFSN LT A AREMEAALNINZAF RSN, ERELEBERT, NEAEMKER
Goldman Sachs AustralialA HIEHRAIE, LR IBHARSIWAKATEEIR D HEHHRIZIEHAITAEE, NRREATESEMERTREN, WiZE
WA —REN, BEREHZBNNARZEZFPER. WESREHER. BREREEZURBITH 28, NMEEHBEEBR. WEHRRMEREK
EZRZENNEL . SRRAFTNHFEZLNAEZEE, URSEEARIESHFIRIEFEFHES L
https://www.goldmansachs.com/disclosures/australia-new-zealand/index.html, E78: 5CVM Resolution n. 2048 % HZ IR TRIESH
https://www.gs.com/worldwide/brazil/area/gir/index.html, 1#E3IECVM Resolution n. 2056205k, EEAMERT, NAMRBEABHETERINEET
MDA EIREFFLBOIRAMNE—1EE, BRIFRSRBZERB. NEK XEFEENEESE, EEMAERTHTAEER 7 Goldman Sachs & Co.
LLCHIMERIEFWRERTEREMMERNERZR B &, BEAHMERITH. Goldman Sachs & Co. LLC FRIEIE A M ME KIS EH T EM R EA
MEXBEZEREXANRZE, BETHAFRSMEKRIES, HETHEFEZEIIENEARELEFLIAERXNHEEEEESFN>~R,. ELEENEARSE
MMERIEFHEM™FR, EBKER Goldman Sachs Canada Inc. (SR &EHMRENM) HEMEFMHUNEARZE. & TSR (LH) BRR
EATRBEXRIREFAARATNIEENTNER HE: TNEE (BE) EEAAGRLT (9MF  HEISEXZERS(SEB) HS
INHO00001493, 1#h#F951-A, Rational House, Appasaheb Marathe Marg, Prabhadevi, Mumbai 400 025, India, 2 B)4%S U74140MH2006FTC 160634,
BiE +91 22 6616 9000, £ H +91 22 6616 9001) IKEVEXAMREFHRN KK ARK A BTN TR, SERARSERREPHARNRIARR DA
KIEZ% (1956FEE (EHAR(BE)E) £R2hZ2EN) M1%RESLH, EFHHRESSATINRNEM, BEREZFARIRAEHER
Xt FESEBLEMAIRENISMINEF IEXT 1ZF BHMERINWEBR, FRENBREEDIRBERE. 5% (E) EFBAERATREE SIS
#B: india-client-support@gs.com. S#MMFEA: Anil Rajput |EBBiF: + 9122 6616 9000 | EEER:  anil.m.rajput@gs.com. HZA: LT X. FHE: BRIESE
SRR, ARELCUAFHAREE, U (ERRSERATHE) EXH "ZLREE" F£HA. AIMEE (IN) BRIELAERD N RREE
RAERE AR A BDIINERL. FF=: Goldman Sachs New Zealand Limited & ExBXH M HIE1989F FHAA ZERRTEE LY SETMBRIT N &
A", AHRBEURTBENEMERNBTR AT KE2008F M SMAERENHN “HEEF" , EEAREGSRITTWERTAUEHN. &
BB AR A 78 2 MR IHEIES N https://www.goldmansachs.com/disclosures/australia-new-zealand/index.html, %% Hif: 1515 % HiBk 385 & ROFF
RREHFERTFECEEMELN &, METUSRE ATEENNEEND, ETETHRPICEEMATINTEITN. HR|/ETHRBT EE
BEAAME LW MECRREN, HEGWNENARER, EREEEMBERIMELHOVSRR. RERFAESMRET. B ITENEFSEMEAM
AETARIRE AR A EMIRERFABRE, K S8 (FK) RAAT (AF4HS: 198602165W) (ZHIMNFLRMEERUE) NARMR
RERBERERT, EEHRNARBEMSIAIEFMRIREEXAWEMEE, BREASE (FE) FAAQT., AT XMEENHSE, REATFTE
BEN, WRENZEEZRMITEINRENE, RELERARTEBTAR. ZE ERERESHTHITANERNENAIEIEANBATFHAL
SRR ENENNYESHERAENAREARDUNHRIRE, HNLYSESRERCLRAXEEFPIRRES TR, ZXREERBER, UK
AREFRAR D SRELLHBER B SEERZR.

MEBFKE: SMBZER KRG (EV) (2016/958) (BRERIN TR E 2 545(EU) No 596/2014M9%h 5K ME T A X R A BN HM IR R RN
EEREN 2= ENENRER, AR NHEFBE R P RATHEENERZHRRENEER AL, KE R EREBRMBNE T X 2 5155 & 51590
Aﬁlﬁ}lﬁi&%ﬂ) i%@%*ﬁ%E’H&E?EE\EIEhttgs://www.gs.com/disclosures/eurogeangolicy.htmlJ:%’?iHR, ZMU N BEL B BEHARERWF
PRI RSB HRUNBUR .

BA: BRIESHASHREXRRUSEEM CEMS: No.69) NERMTARSH, FERBEAXNESIIHSBASHBRLHS, ELEMTARN
Ahe. BARAGAMLSURBAREDENLHRA. REXSTFEGNSEASELAENAESREES. XTEKNESRSZ. BRESXRZEH
SHARESFERARAMERNWERNEEKE, FSASQAEXNEERERNS.

KA, WFESEEMERE L

N, P E|H SMRBCEITREARZENREANBXRAE S, ARZBARAE BPIPHEINSEHBEAXN T ABRHRTEN 2 4EER
RRE. EARREEASZHITRAREFRNFR (DRETEFEITR, ELITR,. TEMRIIERARNRE) HRZHENN PR, 8MEX
EFEEWXBAOIANER, ZERRAZBXRATE CIPRIRANNRET, LUEAETERRAUERN/SSSILER A AT B T RERW Y X B REE
22&3}&%% BREMARBHLEEBOIANE R, HEBXNRATEZASIAMIEEZAHITEE, ATERED TN X LRZARA TR
T R,

BEARBRERR: ARINBRNMRTHS T —ENECEATN B RNENIEE, BEMEEARAHRE. 2MIRERNHECEANMERRSHE
g, BHABERR. BEMNERAXHEBETEESHMARAR EREREFERER LNARBETEHEEHA.

MREE: SMMRSEENFIERES % 0 & Mihttps://www.gs.com/research/hedge.htmiE T E B 447 If. BREMNARCEHITEN,

ZXTRNR): ESRTHIRZAAN-—MEHRSREABMERZFEEEAMEN, SHTFEESM—MRZSMFEEE. BERBROREIN, =%
HZARAR—ROTOHMBRNEMRZ AT, HERLEMBERT, RETFR. BHENENBRTON (WEX) RESBNERRTRHASCETU
g1F. HFEITRRS): HTRZEBHEMZBWERTITRINK B, RINELEENIMREL TFIRATFRMBIRNIE, HERXFREFELNER
FIPRM B R (WENE) B TEEY, ERRAETMEBIZERL, FEMR(CS): RIELLEEXNZARANMRE. RBEWRINC): HIVEEX
BRRETHR. THEESLFEANA): EEBTEFERTER. TEXNM): ERBLTEYL, BEETEEERSEA.

2= m; DA

ERSRREAMARBELICERNNSENELHMEHF SRR M. 8RO HEHERENBLANDTIMRET LR ARNHR, UREMNETFT. K&
. BRRRRAERENAR. A RIREEBRAFILHGoldman Sachs Australia Pty Ltd (ABN 21 006 797 897) 7% ; #EE#EHGoldman Sachs
do Brasil Corretora de T i tulos e Valores Mobili d rios S.A.%3 % ; Public Communication Channel Goldman Sachs Brazil: 0800 727 5764 %1/,
contatogoldmanbrasil@gs.com. LER (BEIRRIN) LEFISZETH68. Canal de Comunicagdo com o P U blico Goldman Sachs Brasil: 0800 727
5764 e/ou contatogoldmanbrasil@gs.com. Hor @ rio de funcionamento: segunda-feira G sexta-feira (exceto feriados), das 9h as 18h; fENEKH
Goldman Sachs & Co. LLC 3&%; E&HEBHSE (IN) ERIEARDVIK; EHNEHSE (NE) ESRAFTRLAD L, EEAASBIESKIS
ok, EHERSE (TH) ARFTALTERSLATDL; EHAZHGoldman Sachs New Zealand Limited 7% ; EHRFHHESHR000 2%; %
RS (FE) BAXE (AFS: 198602165W) #HKk; EEXEHRSRERAN K. sRERSHESMRBREERES K.

SERER (HFENERRMIEZISRTHTHIEERNTHEERNKE) CHEIMRBREETRES K.

FUNETX: HeRERR (AFELRERENAESSRMTHTHIMERNFTELERNKEE) BRNEFXANUTAEAERX Y AHRIRE: ~HRE
AAHE, EXF, KANEE. #ZTE. $REIE. FELHMEMBRELAFE; HGSI - Succursale de Paris (BREH N7, HZEFHEHEEEER
BRAZSTELESERNEMMATERNKE) TEES KMRIRE; HGSI - Sucursal en Espafia (SEBEH AT, EAMFHERIEFTHE
RLBEN) EAMFEED KARIKE; BHGSI - Sweden Bankfilial (HES/RESD AT, HHASAKEERIZBIHMIESETIAE (Sw. lag (2007:528)
om vardepappersmarknaden) 84Z 4T ER “E=EH AR BN EHBTEH KFRME; Goldman Sachs Bank Europe SE= — RITEE E#f
RIWEENME, EE-HENHTESHNRITHEEFERS, TEMAAESEERDLREE F(Bundesanstalt fir
Finanzdienstleistungsaufsicht, BaFin) fIEE B PRTHEE, BZVMREERRIAFMEMBNETXASERERRRENS KARRENEEERE
X5 KMERE, LI, HGSBEFARIRS 1 filal af GSBE, Tyskland (S AXSRUERNYKE) EAXEEI XMRIRE, HGSBE - Sucursal
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en Espafa (BEBEH AT, HERBENESIANTFRITVEHEE) EEMFEES AHRIRE; HGSBE - Succursale Italia (KZ5H AN &]; X
ERBER, EZEAFMRIT(Bancad’ Italia)f1E AR & /%% E B (Commissione Nazionale per le Societ d e la Borsa “Consob” )#yith 75 155 )
ERARFD XMRIRE; HGSBE - Succursale de Paris (BERHNFE]; HZeMTHEERNTEHEEEERNKE) LB XMRRE, HGSBE -
Sweden Bankfilial (ETfES/RED AT, £—ECEANEZSHESHEER (Finansinpektionen)fyitt 55 E) KBTI EDAMRIRS.

— R E

AHRMERERNNE LR BT SEBRAXNKRE, ARERERETRINUANTENBISATNESR, BRNTRIEZESNEBEMTE
%, FRETINZRBIZESSEBNTEN. RETHES. UL, GEMUYBERENEARXE, BREERSLBANER THTER, Rila
%Eﬂ‘ﬂﬁ%%ﬁﬁﬂﬁ’ﬂﬁﬁ?& EEMAETESIAERNXEMR BT —LEEPHROTLIREZS, ERSHIREREDNITIANEZS MR T ER 1 H

ERE-RERRET. RAEEMIFZLLUEST - SNLRESERELE. 2RBERRBAMARBAT S AASHRINMREFERTRTISNEE
WHExFR, ZEIEFALLR S S EZSIPC(https://www.sipc.org)FI K 5 o

BNWHEEAR. REAMECTULAATESARINNESRBEXSPIRESEMRBETHALEAR RN O XL BETIHTFLHRS K, FA)
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