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7. SEREMEEE (Retail Media Networks)
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7. SEEREMRKZNE (Retail Media Networks)
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How Meetsocial Group Helps —
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1. CTVRL & EI0KIF
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How Meetsocial Group Helps (1/2)—— Meetsocial Group
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How Meetsocial Group Helps (2/2)—— Meetsocial Group

l

BREESKEM, MESHATR

FERIEHS M FHRBREE

IR 37 Bk IEIB ER CTV RERNE  CPTV

% yak ML s OTT AN Reach

EmiEF ~ |

SRR THE

B ABEX Retargeting %51 CPC BRI ABRIE R E

Vs ERBE—RERK

41



ATAEHEASEESARATF

éIA"E.‘“%'ﬁﬂWLéIﬂ,HH ;
RES SERED
1157]

81%

2024 Nk F REFRICAMLIA
SHEME L

Source: Influencer marketing Hub "The State of Influencer Marketing 2024", Meet Intelligence

Note: BT [EI20245F, JHIAFAE3,000, FAMNREBZLIKEHFENM. mEMELEFEMLES

A FIANEHEMBIRANEWL

) 2023 m 2024
47%
43%

22% 21%
14% 15%

9% - 8% E .

ADF$I0k | $10k-50k $50k—100k $100k—SOOk 43346500k




AINESHASESATF
2024$21A‘§%%'E’Ekﬁ%:

AW, P FAMA: REME:
BESKOCKEES R A T 55 5E R 155 TSR S TR0

A E

SIRIARRE " v

m 2024 2023

(!i, 69%
56%

ﬁiD I /%

I 39
38%

(+2% VS 2023) 0 S 23%

63%
2024V FEFESEILIA
(+2% VS 2023)

2023 m2024 9 O %

79%

50%

B 10%
19% 1794 14%

10%

' 12% 13/ - 10%

2024 NEHEEH B 8%

Al/MLE b 5 H o

REPAA | ESRIA  FBEPLIA  SLERLOA wap D 15%

13%

Source: Influencer marketing Hub "The State of Influencer Marketing 2024", Meet Intelligence

Note: BT [EI20244F, JHIAFAE3,000, FAMNREBZLIKEHFENM. mEMELEFEMLES
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How Meetsocial Group Helps(2/2) —— Meetsocial Group
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