Samsung A9 Star

KZzER



5K

|_E#%rm&ﬁ

> BEBPRENET > RKBHEBERS > FIPRSSH > ELIRBIEF LTINS
WasL? - XUE T I TSIAOF . IREERAISRE fIF:
» PLEREHARE? F' R%E?Euﬂﬁgﬁ%éiﬁ > HUEKRIEZY > EEEMHSER?
- IREEREARL ezt W T - EHEREFIRATER
NrsE A > Y =0 aj ¢ ~ b :
> IRHCRIBHIHAY - HIELLEOER( > ERARTEEE A
> - BB
= oo

RBFE& EERIRM

LMAFEHAA

BRETSMARRR, LA ETHRERERIRAEFH B KEIRD TSR,
R=FEEMNAFPHRTIDT | EHETHRARNETA ETRERNAFITAEE
B, SLIEERENAPE i, UEARPRR, =2 FrHAPRE, s
BERREEIRB, FruhAEe =R RARFPRERGRIAR, F
S AP RER AN TEIZE N A

BT s SRR AT
PNEIE, SSRPXEBOH
&, FEEMHTEERK

B KEERI DTN,

BT REMNBRITHEEE,

TR B KIRRIRE
REDHr, FRHMERE
AT

U [E3ba i




w1 TEMERPAR S =2 ERIHR

BAMBRMBRS, (BRELEITBMAREMINGE

_EgﬂﬁA
CTR=1.5%  zmE- - HEE5TT - SmmE -

"»7"‘“'@ : - pEEE
AUl A REUE Sl FP&E X R

=EEihRB
y;{sz CTR=0.6% :;'”l \ :3'(“""27"7 TR e
——  Ra" /"' ) TECR, R

s

£

=ERHTIC

. ; S ~>

N(O/dl"



| T2 EEAREEEAREERMEREPEES

iE,ﬁﬁ'EJZFEF'I_M%

B TWeb or Wap Cookies
EEFIAIDevice ID i r

%:ﬁfﬁ?ﬂﬁ? ’f'ﬁa
Q@f N A €
pr Lo bl.g2vash

ooV PA) =5 olw




| T3 TR E RS AR SR 2 AR

&= lim

B

FP7EPCEEMobile LER % @'5551'" SHAEMN &TFWeb or Wap Cookies
N

WﬁﬂiﬁfwiﬁF
A RIAE?

ESIDL] =Yy oba i

)

TSR
E
SehE st

- B—ﬁ R TSR

(Ol



=ECDPRERLEEMIE

Pl

Personally
identifiable
information

Non
Pl

Cookies, Device
ID, MAC

—_— =
CRM
GCDM
Account management
Customer
Service
apps
Social
e —
Community China DB
Cookie
Dotcom
Cookie
eStore
Digital Ad Cookie, Device ID

(Search/Display ad)

Offline Retail*

MAC

Event*

MAC

Admaster Yoyi Insider
DMP
- Datg
Management
_ - Platform

Targeting

% Analytics (RTP*
Scoring system)

Data Management (Unique ID:
Single View)

4

Campaign
management

Owned \

eDM

App Push

SMS

Dotcom

eStore

Tmall

Paid

Display Ad
/ DSP

Social

3 pParty

Platform

N(O/dl"



|1. 5—=EID: ig%2. FNS. E—Fcookie, E=rcookieiTil

B=ERXRAPEEM-REEREEX, PRERIR— R,

cookieB

55/
pIL . — -
cookie FNS (BFAEM  FNSH (BAFITHR)
EITIP. FBAIDUTiE
PR
F#1DevicelD F#HlDevicelD  cookieA cookieA cookieA
BT EE N AT
EiIP. BAIDUSE f@% EENBRETFHER
‘ N\ CT % f T f:'? ii‘(Ur é
e QS i mx 7\ s ) =
s\\OQ

= F#1DevicelD F#DevicelD  cookieB cookieB
BIDevicelD #71E
by H =
YOVI (@(l ( 59— |
Yovi i —> BT
oyi_id

— s G|



| 2 SEr &L HEREIRITE

M EhiiRERiR=EEMBEEFL2ILEPEYOYIENA, SEMM BRI EiRRIEEFTE

RIS SIS D O A TS
| R | 5 \ oo e | ® \ oo e g \ . e ° \

NG

. ] ® \ . ] ® \ | oo Lo
ING NG ING ING J
[ snmsuns [ snmsung ; STRGEE O © Ll 65% W) (51536 [[+zeem © Zalffos o s 27 | #=wae © falog% ) {38520
X =R Galaxy A9 Star X FE=E®BF =ER L& X A9 Star | A9 Star Lite S RiEEE.. - - X hE=EBF =2/ LEH
Galaxy A9 Star Galaxy A9 Star = SAMSUNG Q ® = SAMSUNG | @ & = SAMSUNG Q ®
BIf524005 AlZE#E=R BIf524005 Al4E#E=R = SAMSUNG AL = BREFA - SR Noted B LG, > WYL > R A9
Y Bl
- 12
| I
=l | L

Galaxy A9 Star

4GB + 64GB
GBI | 4GBATIEFER

BIZIGE, =258 BZIBE, =BEILE s ESE LS
I RTIE "

Y@( 18



| 3@ r-g53EE

|~ —
B~

ESHREE

9 I"SHERRR

&SRR o .
I"SEIANPEFCRICTCRIECTRES
FRLARRYF, SBREZIFE
L _ZEER oo © sEmEEm
zem-l - CRUS% e INSHERROIBTHHRE
=B CPC=¥1.0
W T —
=EHKX CPC=¥0.8 —
CTR=3. 8% 1
= ) c

CTRESAIEFCRILFEENREEH
CTRE{RIEISBAYHE TERMSE
BFBRICTREAE, (ERROIES

=Z=EHKX
A R01<0. 4
—_—> 2om =().
pEA BT o
ZEEWN
MR | e
sl - _
pE2onet  mems_, ROIS0.6
Vi%B e |
=1
o m —> ROI=1.8

N(O/dl"




£ LR

FTR BWaE HERE  Rl/HA/EHE R SAMSUNG BEE SRES SEEAARD aRtHR 0 Q

Balaxy A9 Star

Fif=240075 AlBRSIET

L, IBFEEE ( L ES




I RetargetingiZig

AR LR AR AT RO
https://www.samsung.com/cn/ salisn Bmer Fomon SEY

FoleTiR AmLE HESM  AR/DL/GH  FLER SAMSUNG BFEY SEES SEBRAED EFHHR 0 Q i i
o \ z . G oy
pp: X & ’ .. ks . . ¢

BRAPATAIM®, PRSI AR FEREEE
m{Uﬁl‘.ﬁ @:tili!- } 9 uqaiﬂﬂ
V=52 sxod PPV Omwm

qFam Pws:
L 3R =
vﬁéﬁum F7n qﬁg 4\ £ % @

)

—]

g(

S%)aﬁﬁﬂ
sina.com.cn (1) m g NETEASE 3.
paltme  ~erver DEUT ey china.com
O R P HRiR
Cookie
Yeyif \ device ID
e |:> IMEI
DataBank :
REDataBani Sy T IDFA

MACHE3IE \ (@ (i




| 2asime, WSEARRTEERMS

LA A BE RSB B A2 BAEE ARhRRESEE

1 2 3 4

Purchase

Awareness Interest Consider

Impression / CLick First Engagement PDP / Promo page Registration Store Visit / Buy

@A{Eﬁ%ﬁﬁ
PEEIBER
L EEOSTEAR Srmsaes
o T e

ARDAN=E0H SREg FreEidiys
TR

F%ﬁ@ EWHE

BIdT S5k, =i,
BE F/xﬁ = RRBEERY
FBF

N(O/dl"



| 5 AR (BB IREIE R YOV I SRR R

puarness 5 — R 5= A

YOYI
SRR AR

V@i




| FaesaBmARE: PRSI HAEE S AT Retargeting

Interest

First Engagement

PDP / Promo page

Consider

hlElgHSRIF A IBEE=2ANEMR  hEdEFRIE
ERIFH B2 %E'E’* FEERIAEE
R P § T Tee ammn @) e \
i ING ING ING
SAMSUNG HEEEE © Vil 69% W (5 15,5:24 HIEEE O O Yll 68% WX {5 553
X Z=E Galaxy A9 Star X FE=EB7F =2/ L/
Galaxy A9 Star =
BI/5240075 AlZE¥Essin = SAMSUNG

SAMSUNG

L > BEEFN - #FHH Noted

Qwr

BNZIMESE, =2 E1LE
YE12HRE

REHEESELE
9FA8H BixbyZ (ki

LAIR##

(=)

N(O/dl"



AEIpRAE=E~mMBEERE, ~ENWITHAARE

Registration

SRR > Tmin BRSSPV > 3 30EMIHIEMT

oo e ® \ 2 a

00 (ummmemw ® \ = 00 (ummmn ] - \ ) 00 (ummmn ] - \
ING ING ING ING
REEE B T ¥l 60% D 2 05527 HEKES 1 Yl 69% W» 2 95:24 SAMSUNG HEEEE O @ Vil 68% Wy (5 175:36
X A9 Star | A9 Star Lite S R#EIE.. - X =£ Galaxy A9 Star X HE=2RF =2 L
= SAMSUNG Q ¥ Galaxy A9 Star = SAMSUNG Q VB
. SAMSUNG BIf524005 AlfhgEEin AL - SHFN - BRH Noted
‘ \ — JE— 128
20 7 2
Galaxy A9 Star .
4GB + 64GB R b
“AGBICITHE , GAGBERFHE
£
 © 0 8007%
BIM2400F , B Bixtoy Super AMOLED ﬁ%ﬂ‘%
THEA005+160075 EEHEE
B B &
e w weems RIZIWE, =2E1I8 .
fEmEE2m s oy .
P Y = L
¥2999,00 E\, T7EMSE 9H8H leby%"ﬁ &34

N(O/dl"



Purchase

Store Visit / Buy

)
/

2
-

—.

-

.

ZIREL=E
aAE¥

~N

J

1 D
NI SinSlsE

N

M&SCRIRF

J

L
£ DataBank
ATIH&FES
@

s

| RlesE: EEEEMlookalikeiZiy

.

—.

|

Lookalikefg
E2 Mz

|

(Ol



gIEiiie. T &1

SAMSUNG

= Galaxy A9 Star
*ﬂ BIf52400%5 AlfEEER

&t W LEREREEIRIRT I~

= 2.30%
=42 2.29%
=43 2.33%
=4 2.20%

Banner 1.70%
R 4.24%
5 2.45%
b 1.64%

RIS RIS HE R
-

E? MELRKE

B! BUFEIMEZR

0120 2050
{—FE—Z Y (—FR-E M (—F2—F
WITHOERT... ZRFOETHAE 28, M3

e ~mI@

E&iﬂ‘ZE’JElWJ’HFQ

W‘:ﬁ "i Galaxy A9 Star
O rimies | I Y
(X

s Trwm GmaseE ©Qime

S{E?J( & EMEE ) R
6 BT, FEWILE ¥ Icnmxynshr;
e | e
= 0 ¢ Q
eV X T oal 65% @ T 814
< & -
T BIEUGRAR DY EA
B AR

47 CTR
pLin 2.51%
52 0.33%
53 2.98%
iRixa 1.61%
YRS 3.90%
56 517%
W7 2.31%
548 2.07%
19 1.16%
1Hix10 1.64%
#BF11 3.54%
#5iF12 3.63%
$F13 0.80%
114 1.94%
$F15 2.19%
1Rix16 0.18%
1E17 1.57%
1Rix18 2.25%

(Ol



| HF =R ABREMER, HITESAER

i IR

3

!A

A

-

IRIETARMCRYSHENER, #ITERUEE

ANEFE

REEAIFT
BEFMER

I

IEAFIAEE

ANEFE2
FEENEAEE

NEFE3

AR ABAEE

ANEFE4

FRRERSLE

AEhRIEYE, SUEN6IR,
INRFEF RS

(ST

Eﬁ%ﬁﬁ%ﬁﬁﬁﬁ}

JREERIR, RIERF
ﬁﬁﬂ%*ﬂﬁ??ﬁﬁﬁiﬁ%

(T

B/tER/{E8A/Banne
SHAMBEXZARTF
BUE#EEL

Cowd)

Banner, Sz R1IR
STRBSCAP#EITIRA
e

(T

N(O/dl"



7'

"

P




| EFLBSEMEA, WEHT=EIIERE AR TERIRY

_______________________________________________________

 KREEEEIVE=24 TSN |

@\ EINELIYNSNNEIRE
N METE

ER

>

ORRBRRER, MR EE ——
1%, RIIBPIEE=EE

5=8 555 tFe
BEMKXi: <1KM
F e ot =kl %
G35 | !
i
WER B

e .\jééﬁg///’
FHBERNFEFR=E... itk |/

~ | b EREEEHAEEREEER R
BT =

Ry
# ! = -~ |
\ ) % e
Jkﬁ%l;& il vy !
Ui o . {
~
4 HE \ !
l.—‘f
& £FE
1
i

© 2018 Baidu - GS(2016)208%% - SR 31100930 - HICPD

eseee PRI T

XiE HTE MR WA LR MR+
RET P R

SAMSUNG

Galaxy A9 Star (! '
AIE240075 AlSGRES

BZWE, =2E1LiE

VE12HBR

At L ERARAFHET?

LTyYery

g
V(O'4

I'e? .
=
l &

~ ”"‘
> ()
ny 7%



| 2EL FESHHE300R IEMIA, FRAMEAR

BT EFRAEMABH#ITA/B Test, I=EA9 Starit{ThizE(

LBS-youth

IEREKE SRS =EF RIS
SNHEER LR =205

HItERIN hamRtZs DX E I = EFHARE
Bis i B AW ERE 8995 = EF AR S
SRPFAESEEKE =285
AREDTER BFIRIEE

AR RRImTIE

EM SIS B R =EF VAR
HRERTHE D e KR B E=EFHARE

VVVVVVVYYY




| BidaisRELEe, IEERARAREEY

PV CTR 3.56% 1.09%
LBS-others LBS-youth

UV CTR 5.28% 3.27%

BUHAZ PXJA9 Star

FERFHE R FIR AN
F, BNEEIEE,
AEMPIEFEA




| sysmmssmRdte

> BABRWIHARBARS), EESSRTmEEer
> IWButton ABE, BALHEM/N, TTAERIXAIF BB B AR ESE

BXE <EE AR B PV uv
E=BAHE
EMER O O
FRESER
M Button 0
LBS O O . - O O
Hfth#MURL H . O . -

ROI

V@i



| B SR B S HA R TER, BEr SRR

adrsmA VS ZEP SHA

— A PR
. —— JL+
| Cookie TATERIIZ Y
device ID
iy |, JEESH T T TSaRATEE ( H6NEE ) | SEEEEmH SRR |, FERNESNENERRE] , ‘ T, BINEEHT T RENES | S8 EEHT oM | FERNBSNENSERD , B#IHEESE0E

SRR SR ZTER. BIEEENSUGAFSI=SEN , BEsnN25 | IER15 e | HAF=EEN , BHFEs25 | BER1S LEE |

N(O/dl"



{152
IER
7

) (O/4




| BRI A SR
A 1 %

00/3liEE sp4REE NI HE]., WLLGEE. D2C mERRE NSRNEHE
FHMNERRD T Y A TEREERE
e X¥8) 63% 37371
o) 15 20 0-0 PERFECT DIARY i dhf \

' ' s = %202 geosklncare ® J(I IIIIIIII 020 AHER ﬁﬁ%—\
90fF, 90fF, EERHH
31.7% 31.6% = _ -

- 61% | | = 7smM HEYTEA ¥ O -
80f5, 80f5, N B
33.1% 30.6% - sy
- W s O

- - DD Ellibzs % T
o 21.6% %%”gﬁ 66% w0SAB060E "ﬁ’ﬁ | By
194£098 205098

N(O/dl"




| Shennms FE, EHEEWERK

p_EFE HECIERIT30% ERR% L SHERERSE, FINREKR

11 N

2019Q1 2019Q2 2019Q3 2019Q4 2020Q1 2020Q2 2020Q3e 2020Q4e

20184FQ1-3 20195Q1-3 20205Q1-3

[
Data Source: QuestMobile \(@(l



| simmhEiainl, BRREASEXR

DTC
REGARFK
I7I<r— QEH \Aﬁ
%&“ﬂfﬂ@%ﬁ

V@i



N(Odl®

MNEGESZIRRPIEE
SEIREEI TR



| CEsmIEEE s, BEAERS

Before Now
am o [
SEENE AT
SR o LitEg ,,
I | F—EREE | S—MiEthE
b — B == | al

N(O/dl"



| B TEnTa, HEITRRISRE, BFeR

OneDeskE S E7H
| | FENBEES

FHL: XXXXXXXKXXXX

o ZEKSEE
} o MEpLEE @ R ® Tagi: 38

Tag2: (&

00 I . TR
BaiD&E ° REZ—EE | G i
- o WEoEEE | 7
{t{%ﬁj\*ﬁ ﬁjﬁxm Iﬁl?& ﬁ*ﬁ i L o : :
| . i i _
L - R - : i FIETUE xi.;/gﬂﬁﬁ/(%ﬁ‘%

BERHE WA

V@i



| EEENRARMARIBNREIEG, TMRSERRE

e °
RIS ==

1Z=HB - mhfER
- SEIpRER

. - BN THA
BE L pefremRA

RiE (BT Pt
£ FTH eI ja 'l:ﬁ $ - BEEIg-oIEEA
A

HeeEay

V@i



| wimes SRk

nn]t

(\ ggg:g/ \;§*> (@ / f4<

N(O/dl"



Y
1z

) (O/4

ZICDPIR
ST RRFAAER

N
I

VA=
5!

:
I




I““Eﬁﬁt

I AEEE R T 1994 ENAME LS, FIE G SER T ARELR
LR (LRESTREEE  SCR~IEE SEEELEREN) B
BHREERE—NRRPEN, oAMEIREE SR ANR 5 B A0 5H B IR
RS HILEE.

* B BERAM+2HFHERBKRIES T, 45%.%?%4&%EL%5‘EJJ?KLRT&%I%
/ﬁ%%ﬁﬁi x%&ﬁﬂ]ﬁiﬁé’]/ﬁ%%#{% EIE:I:A (CDP) o ﬁ?EJL/E IE[/)IL /IEJ
o, BE, A7 REEREBURRME L SHEM. MBI E R ERIRNGE
EEREFEEEMS, NEHMENESHERTEREERREAEE, MUEREE
FIRARBETRE T WREHI B ZKE 7.

N(O/dl"



| 87

B AERFEREIEEIETFA(COP)RE, BV HKREIEEEHIRER", BiREREMETS, LIRS, 52
AGpEISFIEM, BYLIEEZ AT ONEHES. 06iZhRE, MFrmdUERE BENNFEE, BiTilxEyE5H
1+ 26585,

&R SR

FhEILAEZEE ARORYIESS IR

hvA =L SEi]

(BliE)

V@i



| hiTesns

- K EBAZASKERIT T +5" /35 B A,

@

-

® <

- BHLESE R

© WMERHLEFEE XZAKEARNER23METHT LS AN, TREERERNER
- BERE REZERANBERNEEEIR, EHZMEESNEEERENERIN, KW AFGEE

RERMEESHECDP=1F 5

- BEEE ETHEENB TN BRAUN IDERTEN, FPIZAKARIERNEUERELGENE,
- BEEE By AKA—ABREARR RuARAREEZG=ZIHENTERS, FEFENAREE,

B BB T AE L 5

- WEHEHFRHR AZBREAEHNDRE, RELFHREH TR, EARBARARRLRLERS

fEAEX,
VEER, ERSZAREESNVEHBBRELSANEERE, XNSRBALEE

N(O/dl"

0




| hiTeng

&2 EEEHRERN M HERLUERREN, AUBEERET TESBESWSIMNIREEESUEEEFS(CDP), HHITIMEIERELiE.
HCDPRSSH, ERTES "TMRBEUERAED" , 'ETEITRENIDIANERE] , "BRIFI-S#MEFFER" SRA,
BN AKHEE "SUEXRE" | SOREAE" | "RENAERE" . "HPSWRT . "SURENA" SHEEITIE.

Desar e ; (@] wusm ':
e e | EEMEWEOE  wem e [ i

Daqu s gy ; -E . ;-: . . |
= EHr AT OO0

1 Modelfesrs | - | . '

! L N P |

Lo TTTTTTTTm e o NI 70% |

1: 1531, 19g2.. i Model Enseile | E P I
O . 2 .. | = e P -
SEEBE Famn, e Addd Ay
__________ ; s - S
ID PSR & mmew o e

i AUC Precesion-recal Gnid searchs Manmade : tmmmmmmmmmgomomomeoest

FATBEIRIEN EFE SR DEIE BXIDS IR o B neEe

ERY

KIS EHIE, BN, ARS, ) EitEERE SR, EEF  BIRE RFEEL. SREARR
EFF, APP, S REUE, 1THEURE BHRROEX EitiE, BIEE, MELFIEK
(EEKHEIER) HRENEA

ol



| =pizs

(0 E 2R e R AR B T h < 12 4 A 50
AR

2021 Heig3
0. BIRIES 1. BERE 2 HIEEE 3 BEEE 4. BFRRR 5. KIS

é (3NEBI IR, HUETH38 ('Eﬁs/gjkiﬁmﬁ)\ (CDSPBOMAE%IEM ( 7?&?&;&? =7tR (ANERVINEIGK +2£6) (EJJ; TETNSEE)
3 7 DN "/ L3 . . &bl ok, i X /. ' + AL ' —EK R, = I RRARVINEID IR + 2K L
JI R RS R E, RBERAUN ID; O T OIS SRR LI

IARG2MNHTIHAR)
B

EAFENARREMNR LS RE (W B/NEFT
A8, BAKRSKIE, SRTFEMNITEE, NRE
By (RFM) F,

&

-

&
3 |
e

i
TRAE AR S5, AR, RINR) i

4
3.
X
5
Fafa
i
. |
i
" s

RELKRETLREN, RUEBES, EAESH oo
REEME,

(Ol



| =pIsim

- HHEHEZ COPIMEANRXAZRETF,F —ESMNIE, MEFTERHUESETFA—EXTENEGUNBRTR (MEHE
-RAR-EEE) . thEEFEILEAEX.

- FER ARTUMEAGES USERNESK, FRERNZSL, ERETROZRL. UERRE SRS
WMERGERL, BFUREOABIRERR. EHBEMYHEBIEREAE S LS BROCOPE ST, R
SR UL B AR RS .

. BRI %&5EBECOPHE, BHARSUORURE—ERANTE FANAISHELEETI1-28ARELBEA
5 (client success)#8h% FHIBL EHEHHR, HSFIGELIER, BRESERE LANANEI, HEEAR
B\ S BRILRGE K.

V@i



BR3E X &
SR SIS =

(Ol

¥



| wmien

o BB A iR ERRTT EMFFAPERNK MLm= AL

Ex NERGERRFEE, BRNEEHEK
%% /\i_JZ\__H_ n Ai_JZ,\__H_

FEEREGETERF ERAWEEILEZEEMMERRTT

N(O/dl"




I I S tE NIk B i BE X B Martech Stack

INBEE, R = HEEE, FFSE

;
g 73 N \ i o ‘
gﬁgﬁi RS S | = RE APP T
J"‘d:glz’: /Aiﬁk *AEE
e Saa OneDesk
B S(2) OneDesk

BoEHE o ay, e s e
. BRAMS | © thBL Bai®EE . E%?'%+EI 3=

o { T B 6w } [ i z> IO fercer: il }

SrERN

LETT_%;L;E 7 W={gle)"/e¥ Lenovo +

DMP

\ DMPiEZ}E

V(O41:1h] ' T-§ YOYI DMP

V@i



| iTEmmLiIsiRE, BhBELEiEE

——————————————————————————————————————————

BEAR o TESlE PR --':: s
B | | RinSME L eERRE
______ MABIE S A

@ 9 FAld Y
AVIRRV. 4
BXiE 4= 125 HiE Q =zt

YO(E e it —enovo
DSP S S mEws O A BB SEapp
HEIMEME *ﬁ/ﬁﬂrﬁ E—jd%;kfjuﬁﬁ%m{ﬁﬁ’ﬁmﬂ

] O wEx G sEEm
mn.ng \ 7 \
\ MBS @ @ R O swmsi

T wgpaemrm ./ £
wmErE | Y= Wy
L AES A | el | Rl

N(O/4l'



| sEmrRRAME GRS
YOYISHEARRE EHEEERA MR

IR CFEF

_REAR

plldzs)a

ERAR

IsAF

MSLRF

:ﬁ%ﬁﬁ
| EmiT
:%ﬂﬁ%
| S4BT
|
|

FFRER DT

FAFEMEG T
PSS DT
&M

FAFREE SR DT
BRR&EDTHOHT
MISLEAL D HT

ABPT miREtE

NBF = mo T

ABPIEEREMEME

/ {RIERPPERES B AR \
TR AEE S ANEE

BiAEE AR FREMAR
BReREANE SMBAEf
RIEABE SRR
IRIER SR, BN RS ERX AT
Lenovo Lenovo |38
— BHERAEEMRME
\_ EEBHE it/
BRI K R E AL
A

A 4

0, 1:% YOYI DMP

N(O/dl"



| MEIEFAFESHAA

PR E INFTEEIC A YOGA Thinkbook ThinkPad mx INFTFER —{ARH Brexg

st oL BT AR TR | mmAE | mteREAR
SR RAEE

AR | merh

Lenovo Lenovo |73 [T —— Lenovo E75.3

BRRFEEEMME BB KRB EENE

N(O/dl"



e TR RO ISR B TR

161% 1709
%

7

F

4

_ HEROI SCERROI
MERO! m LPREROI ] SCRR

SIREM EIb=E:

FERIETUERR R — I EUE R

OAID, 16%

[EERRETIE
12 FBF

IDFA, 16%

IMEI, 68%

N(O/dl"



| sEmesie, My Re R R

\ HEH
L=
BEHK
=L
BRI EHRS TUNER | RECIRPUN
i
BB ETHE — )
3
IOTEEAE
— BRI

BHA4
f DSy EEE TE, HEEMEEk
app, SCHIBHERPFAEEE BiR

(Ol

N(O/dl"



| SRS FHAEL N, SN

__ —7DMPAF

Lenovo

{(+) OneDesk

2 REES
BIE+ADX

ABE

Al+§1

BT = [lEib
=FES B+ SChY

ID call back

HiERIm, EEUCRS

-41%
~.

N

BUEACPA m[SHACPA

‘ OCPAISSHILIL FERNEGE

BatELSERE

» = ) 00
\v EE g % BaibhEE

Yo. BHAISE | @ HEL

(Ol




| =617

23
PREFAI = TR
A S 170 R,
| v [ v
H!'?Ej‘cﬁiﬂﬁ E#% %‘E’%fﬂé% ﬁipif?)%fﬁﬂy

MRS N(O/41:



CDPIRgeE=R Al ]IS
tHEEIBE

(Ol



| TR COPRS AR IEA R EZERE FIER 1

Customer Journey Analytics
Real-time Marketing
CDP (2019)
ent and Preference Management
Visual Search for Marketing

2]

g Customer Data Ethics Personification
'; Conversational Marketing

[ .

- Shoppable Media O

(& ] - L

Q Multichannel Marketing Hubs
Q Cus eﬁégﬁ’lat@ggzo) — Social Analytics

o]
[ 1] Mobile Marketing Analytics

‘I for Marketing 1 Event-Triggered Marketing
Multitouch Attribution
Eng?ﬂggrri‘r?; Identity Resolution ; Pefsonalizatiun Eng'ines
Location Intelligence for Marketing Mobile Wallet Marketing
ABM Platforms Influencer and Advocacy Marketing
Innovation Peak of Inflated Trough of Slope of Plateau of
Trigger Expectations Disillusionment Enlightenment Productivity
[ ]
Time
Plateau will be reached: \ o
() less than 2 years @ 2tob5 years @ 5to10 years A more than 10 years ) obsolete before plateau (@(l 2z

Gartner Hype Cycle for Digital Marketing, 2019-2021
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2.9 | cumm s
5.7 |sensx
4.5 | mrsuwses

4.9

Cross-sell ] Up-sell tHE21&

Source: Aberdeen, September 2020
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@ Advance Analytics Personalization at
Al/ML Predictive Models | Attribution Scale

@ Cross-Channel Orchestration
Cross-Channel Journeys | Online/Offline Integration

©® Owned Media Optimization
Real-Time Decisioning/Personalization |
Website + Ecommerce Conversion Rate Optimization/Testing

@ Digital Media Optimization . .
Custom Audiences | Retargeting | Personalization Paid Media ROI
Suppression Channel Media/Bidding/Optimization

© Outbound Channel Optimization Outbound Media

Triggers and Personalization | Channel Content ROI

@® Actionable Customer Insights

: - Customer Metrics
Dashboards/KPIs | Data Analytics Tools, Systems and Capabilities

@ Unified Customer Profile .
Identity Resolution | Data Compliance/GDPR | Data Access First Party Data

\( (‘ f&
Customer Data Platform Maturity Stages Stage Benefits @ l
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