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Training support stands out as a key area for suppliers to help, with newer ba
and keep-up with industry trends, whilst the more seasoned profiles are also
operational support to offload some of the training

Top over indexing career challenges split by years of experience

Under 5 years

#1 Non-contracted hours +4pp

Competition with other

#2 bars +4pp

Staying on top of drinks
#3 trends +2pp

SRIR : BarSights2 3R IF R &5—HF 7 © 303-628

5-10 years

Lack of time to socialize

Difficulties progressing in
my career

Work-life balance

+4pp

+3pp

+2pp

10+ years

New staff need training

Work-life balance

Not enough staff

+8pp

+7pp

+7pp
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Reps and ambassadors play a crucial role here as the main touchpoint of y
genuine and personalized approaches will be critical for establishing fruitfu
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How important are the following when it comes to having a good
relationship with a drinks supplier?
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These bartenders will typically interact with communities and engagement pre
of reasons, it is important for initiatives to meet the educational and netwo

What motivates you to interact with bartender communities”

Knowledge sharing Networking and career Opportunities to do Seeking advice or Finding new job To build my profile Finding people to
and learning growth events mentorship opportunities socialise with
opportunities
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