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Financial summary and valuation

2023 2024 2025E 2026E 2027E
N (555T) 276,745 337,592 390,043 451,005 505,426
FIEHEIKER (%) 25.8 22.0 15.5 15.6 12.1
KFEEFE (BAT) 23,255 43,773 44,273 56,664 69,058
FEELIERER (%) n.a. 88.2 1.1 28.0 21.9
ERSERKEE (5T) 3.73 7.02 7.11 9.10 11.09
ROE (%) 16.6 27.0 232 24.4 243

HAEERRRIERSS maE=R (1)

mER (3) 5 4 4 3 2

Note: EPS is calculated as the net profit attributable divided by total share capital, considering the effect f
share-based compensation
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1025 results beat, with accelerated investment in

platform ecosystem

Meituan reported 1Q25 revenue of Rmb86.6bn (+18.1% YaY, vs. our forecast of Rmb85.3bn), operating profit of
Rmb10.57bn (+102.8% YoY) and adjusted net profit of Rmb10.95bn (+46.2% YoY, vs. our forecast of Rmb9.1bn),
beating consensus forecasts.

Core Commerce outperformed, enhancing ecosystem investment amid intensified competition. In 1Q25,
Meituan reported an 17.8% YoY rise in core local business revenue to Rmb64.3bn and a 39.1% YoY jump in
operating profit to Rmb13.5bn, with an operating margin of 21.0% (+3.2ppts YoY, vs. Bloomberg consensus of
19.3%). Meituan continued to refine its operational strategies. Supply-side models like “Pin Hao Fan” and “Shen
Qiang Shou” met diverse price-range demands, while brand satellite stores expanded rapidly. Over 480 brands
opened 3,000-plus stores by end-1Q25, boosting user loyalty and order frequency. Meituan plans to invest
Rmb100bn over the next three years to support industry growth. By end-April, the “Billion-Yuan Merchant Support
Fund” had covered 180,000-plus F&B merchants. A pilot rider pension plan was also launched in April, and will be
expanded nationwide. Since JD entered the food delivery market in February with “zero commission” and
launched a substantial subsidy campaign in April, the market competition has intensified. Nonetheless, Meituan’s
core local commerce segment still exceeded expectations, reflecting strong consumer mindshare and long-term
growth.

Accelerated growth of Instashopping, with lower-tier and membership gains driving engagement. In 1Q25,
Meituan Instashopping saw robust performance, with total transaction users exceeding 500m and daily non-food
delivery orders surpassing 18m. Flash warehouse expansion continued, especially in lower-tier cities, with both
warehouse count and order share increasing. According to the National Bureau of Statistics, 1Q25 service retail
sales rose 5.0% YoY, outpacing total retail growth of 4.6%. Meituan enriched its in-store offerings, with annual
active merchants up over 25% YoY, driving strong growth in lower-tier cities. At the end of March, the “Shen Hui
Yuan” programme were upgraded to Meituan membership, with benefits expanded to cover delivery, hotel, travel,
and other local services, which we expect to enhance cross-business synergy and boost transaction frequency.
Narrower losses of new business and accelerated overseas expansion. In 4Q24, new business revenue rose
19.2% YoY to Rmb22.2bn, while operating loss narrowed by 17.5% YoY to Rmb2.3bn, with operating loss rate
improving 4.6ppts to 10.2%. International expansion continued steadily. Keeta has become one of the top food
delivery platforms in Saudi Arabia and is scheduled to enter Brazil in the coming months. Tech innovation
progressed, with R&D spending up 15% YoY to Rmb5.8bn. In-house Al coding tool “NoCode” entered beta testing,
and the self-developed drones completed over 520,000 deliveries in cities like Shenzhen and Dubai. Operational
efficiency and improved gross margin in Instashopping led to a 2.4ppts reduction in the
selling-expense-to-revenue ratio to 62.6%, with selling and marketing costs totalling Rmb15.6bn. Higher
marketing efficiency dragged the expense ratio by 1.0ppts to 18.0%.

Maintain BUY. We remain confident in Meituan’s entrenched leadership in local services. Its substantial
ecosystem investments continue to support riders and merchants while advancing industry quality. Meituan
Instashopping’s deepened market penetration offers incremental growth. Losses in new businesses are narrowing,
international operations are scaling up, and tech empowerment fuels long-term potential. Considering the
intensified competition within the industry is affecting the company's short-term profits, we lowered our adjusted
net profit forecast from Rmb48.5bn to Rmb44.3bn in 25E, from Rmb59.6bn to Rmb56.7bn in 26E, and slightly

raised our forecast from Rmb68.9bn to Rmb69.1bn in 27E. We maintain our BUY rating.

Risks. Lower-than-expected consumption demand, slower-than-expected reduction in losses for new businesses;

intensified industry competition.
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Rmbm 2023 2024 2025E 2026E 2027E
Revenue 276,745 337,592 390,043 451,005 505,426
Cost of Sales -179,554 -207,807 -241,272 -274,406 -306,288
Gross Profit 97,191 129,785 148,771 176,599 199,138
Other Income 6,315 3,575 1,837 3,909 3,107
Selling and marketing expenses -58,617 -63,975 -74,442 -94,711 -111,194
Research and development expenses -21,201 -21,054 -24,196 -31,570 -35,380
General and administrative expenses -9,372 -10,729 -14,766 -13,530 -15,163
Adj. EBITDA 23,879 49,120 51,780 63,079 77,977
Finance Costs -1,425 -1,337 -1,900 -1,500 -800
Profit before tax 14,023 37,986 38,182 51,518 61,068
Income tax expense -165 -2,177 -2,587 -4,047 -5,129
Minority interests 2 1 1 1 1
Adj. Net Income 23,255 43,773 44,273 56,664 69,058
Source: Company data, SWS Research
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