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The 2026 Retail
Consumer in 5 Charts

Five charts reveal how consumers are engaging with retail in 2026 - and
what retailers, CRE professionals, and advertisers can learn from their
behavior.
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Short Visits Account for Most Retail Traffic

Share of Visits to Placer 100 Retail Index by Dwell Time in Minutes
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More Than Half of Retail Visits Originate Within 5 Miles
Share of Traffic to Placer 100 Retail Index by Driving Distance, Aug '25 to Jul '26

M 0-1 miles M 1-3 miles M 3-5miles | 5-10 miles 10 - 30 miles M 30+ miles
0.0% 25.0% 50.0% 75.0%

14.3% 29.6% 15.6% 17.2% 14.7% 8.6%
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Older Shoppers Remain a Core Brick-and-Mortar Audience
Age Distribution Among Placer 100 Retail Index 18+ Visitors, Aug '25 to Jul '26

— Captured Market — Potential Market
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Brick & Mortar Retail Skews Toward Lower- and Middle-Income
Consumers

Household Income Distribution in Captured & Potential Market of Placer 100 Retail Index, Aug '25
toJul '26
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Consumers Are Seeking Value and Experience
Placer 100 Top Gainers — Year-over-Year Visit Growth, Aug '25 to Jul '26
Bl Top 10 on this metric (shade = growth) QOutside top 10
Overall Visits Average Visits per Venue
11.6%

Five Below 17.1%

Ollie's Bargain Outlet 17.0% 2.2%

Bass Pro Shops 16.5% -0.4%

Hobby Lobby 16.0% 14.1%

Ross Dress for Less 15.1% 11.9%

Boot Barn 11.9% 1.6%
Citi Trends 11.8% 12.2%

Family Dollar 11.7% 1.6%

Barnes & Noble 11.5%

Goodwill 10.6%

T-Mobile 10.3% 6.3%
Michaels 6.6% 6.1%
Adidas 3.2% 6.5%

Purple = a top-10 finish on that metric; gray = grew but outside the top 10. Placer 100 Retail Index.
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